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“"A 

CANADA DRY 
FRANCHISE 
JUMPED MY 
VOLUME 


250%!" 





Mr. CUBBERLEY has discov ered—along with a lot of 
other Canada Dry tranchise bottlers—that the universal 


consumer acceptance of Canada Dry pre ducts pays off. 


If you are an operating bottler, you too can increase 
your sales and profits with a Canada Dry franchise. 


While this franchise includes the complete 





Canada Dry line, concessions will be considered to 
established bottlers who have built a demand for 


a specific beverage. 


If you would like to know more about a Canada Dry 


franchise, write or wire us today. 


CANADA Dry GINGER ALE, INC., U. S. License Department 


100 Park Avenue, New York 17, N.Y. 





OF THE TRADE 


More Coca-Cola Plants 
Raise To 96c Per Case 


Two more Coca-Cola plants—one in the East, the 
other in the Southwest—-last month increased their 
wholesale prices from 80c to 96c per case. The plants 
are the Coca-Cola Bottling Co. of Hartford, Connec- 
ticut, and the Coca-Cola Bottling Co. of Paris, Texas 

Commenting on the price boost, Osborne E. Griggs, 
president of the Hartford operation, said that it was 
necessitated by continuing cost increases. He added 
that retail price levels of 6c per bottle and 30c 
for 6-bottle carry-home cartons will be recommended 
to dealers 

He further declared that Coca-Cola vending ma- 
chines in the plant’s territory would be adjusted for 


6c operation 


Old-Time Midwest Bottler Bows Out: 
Blames Rising Costs, Price Rules 


A petition for dissolving Wegener's, Inc., old-time 
soft drink firm in Detroit, was filed in Circuit Court 
last month, it was recently reported 

In a statement submitted by its attorney, Lewis 
Daniels, the company claimed that it could no longer 
make a profit because of government price regulations 
and the increased cost of labor and materials. The 
petition stated the firm’s assets were sufficient to cover 
all creditors 

Frank A. Wegener, operator of the firm, is well 
known to hundreds of bottlers and supplymen in the 
industry, particularly throughout the midwest. He 
was highly active in trade organization movements 
even before the formation of A.B.C.B. He also has 
been a vigorous supporter of the move toward higher 
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prices on an industry-wide basis to prevent internecine 
competition, which he often publicly described as the 
trade’s most dangerous problem 


Advisory Committee Not Consulted By 
OPS On Confusing Price Amendment 


The Soft Drink Industry Advisory Committee, 
appointed specifically to assist OPS in mapping out 
fair pricing regulations for bottlers, was not consulted 
in the preparation of the unhelpful and confusing 
Amendment 2 to the industry’s tailored price order, it 
has been authoritatively learned by National Bottlers’ 
Gazette. Moreover, OPS did not even attempt to check 
with A.B.C.B. (located conveniently nearby) on the 
practicability or advisability of the amendment before 
it was issued last month. 

The amendment, intended to give split-size bottlers 
the alternative of reducing their bottle size instead of 
increasing prices (and to also provide a more equitable 
pricing basis for retailers), is regarded by trade 
authorities as impractical and ineffectual. Such has 
been the extent of the criticisms, it is now reported 
that OPS is contemplating amending the amendment! 

(Editorial comment on Amendment 2, as well as its 
full text, appear elsewhere in this issue. ) 


Sugar Price Boost Soon, 
Massachusetts Bottlers Told 

An official of the parent Seven-Up Company, St 
Louis, Mo., last month predicted that the price of 
sugar would rise within the next few months. 


Addressing the annual convention of the Massachu- 
setts Bottlers of Carbonated Beverages in Boston, 
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Price Ceiling Violation Charged to 
Wisconsin Bottler 
filed last month in Federal Court charges 
Manhattan Bottling Co., Milwaukee, Wis., 
sold -Cola above ceiling prices. The complaint 
asks that the government be given judgment of treble 
damages 
The complaint contends that the company sold 121 
891 cases of Pepsi-Cola at $1.10 each from May 14 
1951 to November 15, 1951 It listed the company's 


eiling price at $1.00 per case 


OPS also asked for a restraining order to prevent 


Manhattan from disposing of its assets pending deter 
mination of the suit. Reportedly, the firm was recently 


sold out to the parent Pepsi-Cola Company 


A.B.C.B., Other Industrial Sugar 
Users Hit Quota Reduction 


The American Bottlers of Carbonated Beverages and 
fourteen other national organizations representing 
sugar-using industries recently joined hands to pro- 
test and denounce the Agriculture Department's re- 
duced 1952 sugar quota of 7,700,000 tons, which 
Agriculture Secretary Charles F. Brannan frankly 
termed a “price stimulus” 

In a prepared statement, the sugar users charged 

“reducing the available supply of sugar for 1952 
to less than your own estimate of requirements 

8,100,000 tons) for the avowed purpose of increasing 
sugar prices to American consumers” is a “completely 
unjustified curtailment’. It was further charged that 

ion was taken “so that a chosen few might obtain 
higher profits at the expense not only of industrial 
sugar users but of all household users of sugar as 
well.” 


“Plainly”, the sugar-using industries added, “the 
sugar needs of consumers for 1952 were given but 
minimum consideration, while increasing sugar prices 


was given maximum consideration.” 


Lime Cola Sets Out 
On Major Expansion Program 


Major expansion plans, which include the issuance 
of new franchises throughout the U. S., and in foreign 
countries as well, were divulged by the Lime Cola 
Company, Chattanooga, at its annual stockholders’ 
meeting last month 

Jack Harkins, Lime Cola president, reported that 
seventy applications for new franchises in the U. S 
are now pending. In addition, Mr. Harkins added, 
the company has received many applications from 
Canada and South America. He noted that Lime Cola 
is currently being bottled by 27 plants in this 


country 


Mr. Harkins also announced that the company has 
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contracted to use Walt Disney's “Donald Duck” and 
his three nephews in promoting the firm’s “Donald 
Duck Soft Drinks”. Among the flavors in the Donald 
Duck line are orange, grape, root beer, fruit punch, 
wild cherry, and chocolate 

Other officers of the firm, in addition to Mr. Harkins 
are Fred Haley, vice-president; Lew Oehmig, treas 


irer; and A. H. Tessman, secretary 


Wholesale Price On Splits 
In Chicago Varies—And How! 


A recent N.B.G. spot check on pricing in the Chi 
cago market reveals that prices of major split brands 
in the territory are as varied as quart prices in most 
metropolitan areas 

; - . 

Coca-Cola, wholesaling at 90c¢ per case, is generally 


being retailed at 6 for 2&c. Seven-Up, Dr. Pepper, 


“and Green River, wholesaling at 96c, are being sold 


to the consumer at 6 for 29c. Royal Crown Cola, at 
$1.00 wholesale, also has a 6 for 29c retail price tag 

Pepsi-Cola, Hires, and Squirt, all at $1.10 whole 
sale, have a 6 for 33c retail price. Canada Dry, at 
$1.12 wholesale, retails at 6 for 37c. And Bireley’s, 


at $1.20 wholesale, goes for 6 for 35c at retail 


Advertising News... 


Mission Orange has embarked on the largest con 
sumer advertising campaign in its history. Company, 
among other things, will use ads in eleven national 
consumer magazines. Full story appears elsewhere 
in this issue Nesbitt’s national magazine cam- 
paign in 1952 will feature the product as a family 
drink. Ads will carry the slogan, “Happy Homes Have 
Nesbitt’s”. Supporting copy will urge consumers to 
“buy by the carton or case” The Green Hornet, 
famous radio adventure thriller, is now promoting 
the sale of Orange-Crush coast-to-coast on the Mu- 
tual Broadcasting System. Parent company says the 
program is “an important part of the extensive ex 


pansion plans now underway for Orange-Crush.” 


Independent Bottlers Group 
Elects Officers for 1952 


Abe Lapides, Suburban Club Carbonated Beverage 
Co., Inc., Baltimore, Maryland, was re-elected presi- 
dent of the Carbonated Beverage Institute at the 
group's fourth annual meeting in New York City, 
January 14-15. The Institute is a national association 
of leading independent bottlers 

Laurie O. Graf, The John Graf Company, Mil 
waukee, Wisc., was elected vice-president, and Aaron 
Liebenthal, Variety Club Beverage Co., Toledo, Ohio, 
was named secretary 


The Board of Directors consists of Mr. Lapides, 
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Spot Shots 
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How to Get Effective Bottle Washing 
Profit-Planning Your Plant 


Keep On Your Sales Toes 
Published by 


KELLER PUBLISHING CO. 
9 F. 35th St.. New York 16. N.Y. Timely Wage Questions and Answers 


Unique Premium Promotion 


Are Small Orders Costing You Money? 
A Better Bacteria Control Method 
The Cork In Your Crowns 
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Plant Briefs f Brochures & Catalogs 
Cooler Corner J Names In the News 


What's Now Classified Advertising 


PIONEER PUBLISHERS OF THE SOFT ORINK INOUSTRY | 


“UTIVE STAFF: B. S. Keller, Publisher: M. J. Becker, Editor; S. R. Kaplan, Business Manager. EDITORIAL: J. E. Stevens, Staff 
E. Yohalem. Automatic Merchandising Editor; Bill Keller, Editorial Research 


New York—Geo. R. Shear. Carl Field @ Pacific Coast—Ned Brydone-Jack. 714 W. Olympic Blvd., Los Angeles, Calif 
nstein, 135 Yonge St.. Toronto, Ont. CIRCULATION: Jack Raymond, Circulation Mgr.; Frank “Happy” McKeown 
600 W. Frey St., Stephenville, Texas 
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There's much more to crown 


manufacturing than just making 


good crowns. Consolidated's 48 
years of experience provide you 
with crowns of top quality for A 


fine soft drinks. In addition, 
Consolidated's entire organiza- 
tion has the industry experience 


to help you in many ways. . ... 


MEET BILL PIPES 


—Our vice-president and 
general sales manager. Proud possessor of 
e record of trade achievement over a period 
of 35 years as « bottler and top executive 
of three major franchise companies. Our 
customers draw on his vast, proved experi 
ence as an authority on bottling and mer 
chandising soft drinks for help on any of 
their production and sales problems. And 
Bill heads a field force unequalled in its 
ability to help. 


From the first suggested sketch for your decoration 
through on-time delivery of the finest-made crowns, 
Consolidated's entire organization is working for you to 
help you produce fine beverages, perfectly sealed. A 


letter or telephone call will place us at your disposal. 


CONSOLI pate ‘Cenx 


4012 SECOND AVENUE 
BROOKLYN 32. NY. 
Prone STEMine @se80 
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Fruity Blend 
1 oz 


Vanilla Character 
No. 2 
ya 


Vanilla Character 
Compound 


4 07 
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CREAM SODA 


| ATiveiilats Melate Mielale ba Jel 


and satisfying this always-populoar 


thirst quencher makes beautif 


music on the cash register 


IF it's made with Red Seal Flavors 


Phe 
ras 


NO DELAY... for every order received before noon is shipped the same day! 


WARNER-JENKINSON MFG. 


Manufacturers of Certified Food Colors, Flavors, Extracts, Vanillas 


ESTABLISHED 1905 
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EXTRACT CO., Inc. 
Bush Terminal Building No. 10 
Brooklyn 32, New York 











hold costs down in your plant 


What do you lose each time breakage occurs on your bottling 
Firepolished Lips & line’ The bottle and its contents, of course. But even more 
: costly is your production and manpower loss. 


\ Thatcher WEDG-WALLS help you halt such losses by re- 
ducing bottle breakage. These sturdy bottles actually are 
built to withstand physical impact, internal pressure and 
temperature changes. Here’s how WEDG-WALLS do it! 


Exclusive WEDG-WALL Design Thatcher's wedge- 
shaped shoulder and sidewall give WEDG-WALLS greater 
strength reinforce that area of the bottle receiving the 
greatest abuse. 


; @ Solid Base G Wall These are molded to form one sturdy 
Porcelain-like unit... insure better balance on your handling line. Glass 
PYRO-GLAZE” , . in the WEDG-WALL heel is uniformly distributed . . . with 
Label : none of the heel taps found in some beverage bottles, indi- 
cating a thin, weak side 
@ Perfect Sealing Surface No sharp seams to chip or cut 
closures .. . no uneven lips to cause carbonation loss... be- 
cause WEDG-WALLS have Thatcher’s famous ‘‘Fire- 
Polished Finish” 


iE 
AS 
tae 


» 


HY, 


‘Y Learn the full = story on 

WEDG-WALL Bottles from 

Sturdy, your Thatcher representative! 

Wedge-shaped Sidewalls \ Or write, wire or phone Thatcher 
Glass for all the facts 


EE ¥ / 
Lower Center of Gravity : thd 


/ 


MANUFACTURING COMPANY, INC.,// Elmira, N.Y. 
Solid Base and Wall 


Form One Strong Unit Factories: ELMIRA, WN. Y., STREATOR, ILL., LAWRENCEBURG, IND. 


Representatives in Principal Cities 
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Queen City Bottling Co. of Plain- 
field, N. J. uses o@ MEYER DUMORE 
Bottie Cleaner and 160 8.P.M. 
MEYER DUMORE Syn-Cro-Mix Filling 
Unit. 


Uniform Flavor... The MEYER DUMORI 


Syn-Cro-Mix Filling Unit automatically delivers to 
the MEYER DUMORE Filler syrup and water at 
a constant predetermined proportion or ratio of mix, 
determined by the formula regularly used in prepar- 
ing finished product same Beaume the end 


result of the Brix always the same 


Uniform Quality » « «Separate water and syrup 


pump mounted on a bed plate separate water and 


syrup meters connected to a differential valve — 
controls the flow-rate at a constant predetermined 


proportion of mix 


Uniformly cooled and carbonated... 
ready for filling on the MEYER DUMORE Filler 
into clean, sparkling bottles delivered by the MI YER 
DUMORE Bottle Cleaner 


Write for 
descriptive bulletin 


MEYER 
DUMORE 


MEYER DUMORE Filler 
Counter pressure filler built 
for carbonated beverage 
industry. Crowner integral 
port of filler connected in 
one simple drive, timing of 
filling ond crowner 1s the 
some. 


MEYER DUMORE 
Syncrometer 
Avtomotically delivers syr- 
wp ond woter at a con 
stent pre-determined pro- 
portion of mix, regardless 
of starting ond stopping 
under carbonator demand. 
Meters extremely accurote, 
positive in operation. 


In the process of decero- 
tion the filtered water is 
drown into decerotor tank 
where it is exposed in o 
tremendous surface to the 
vecuum. Pumped to the 


FILLING SYSTEM 


GEO. J. MEYER MANUFACTURING CO. 
CUDAHY, WISCONSIN, U.S.A. 
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TERRISS 
EVERYTHING IN STAINLESS STEEL 


they bounce... 


These stainiess steel graduat 
¢ easy storage, have a V f£ 


Pp. are graduated ts. and 


SET OF 5 only $15.00 


INDIVIDUAL PIECES... $1.90 $2.10 


100 GAL. $.S. TANK... BATCH CAN (with cover) .. HAND SCOOPS (seamiess) .. TERRISS DISC FILTERS... 


mplete with sinless Stee ver 24-quart size, stainless steel, seamiess All stainiess steel. round-bottomed. a Br . P : ~~ construction, Sanitary 
e (AI! sizes available ynstructior ther sizes available polished inside and outside No. 1 (200 GPH) 
$256.00 complete Price $37.50 complete PRICES: 1 at. $11.82 2 qt. $12.65 No. 2 (400 GPH) 





nspector 
TERRISS e 22 WOOSTER ST ” NEW YORK 13 


Please send 





sets of stainiess steel graduates 
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SUGAR DUMPER.. 3-SPEED PORTABLE MIXER... 

Rea! lab sa a or Stirs Blends Mixes Agitates, s+ 

d nstruction, adjustable height and un 
versal swive set rollers 


Complete price « hip. unit (2) 6" bledes $192.50 


erms 
end oc 
stainless steelware (dippers, scoops, paddies ans, et ne 


moplete line of tanks, fittings, water and disc filters, pumps and 
pment. Write, tell us of your requirements 


TERRISS 


22 WOOSTER STREET e NEW YORK 13, N.Y 
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1 
1 
I 
1 
1 
1 
1 
I 
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I 
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DIVISION OF CONSOLIDATED SIPHON SUPPLY CO., INC 
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listen 
to those 
who know ! 


THE BEST BOTTLER’S BODIES 
ARE BUILT BY SPECIALTY. . 





ZEPHYR BODIES are not only the best that can be built—they are years and 
years ahead of the field. They are made of rust-resistant, hi-tensile steels elec- 
trically welded. They are famous all over the world for fine workmanship and 
exclusive features of construction 

Specialty Engineers have eliminated the dead body weight that eats up gas, 
oil, tires, and piles up repair bills. They've increased payload capacity and 
speeded up loading and unloading in the plant and on the highway. 


They've added long life to body, chassis, cases and bottles. They've developed 

Slider-rail construction, Hinged Sliding Doors that are hazard-free, 5 Wide 

bodies,—and now a revolutionary new Pallet Body with removable steel rack 

pallets that reduces loading time from hours to minutes. 

No bottler can afford to overlook the features which may mean the difference 
Investigate this between profit and loss. Specialty can supply you just the body you need— 
new Pallet Body with Write Specialty TODAY 


Removable Rack 

Pallets. it is the world's 
fastest loading pallet 
body. Each case 

slides easily and rides 
safely. Each case easily 
moved anywhere in 


the load 


ZEPHYR BODIES 


SPECIALTY ENGINEERING CO. 


ALLEGHENY & TRENTON AVES. PHILA. 34, PA. 
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NEHI CORPORATION 
COLUMBUS, GEORGIA 





It’s ae” 
Designed for You! 





\ 


TWITCHELL’S 


TOM 


COLLINS 


i just-right appearance for mixer or 
traight drink enjovment 
drink on chell’s net And, like all TPwitehell flavors, its reason 
~ flavo able price earns extra profits for you 
ock-full of val ) Your generous, free sample is waiting 
t lemon puice and Write for it. Better still. save time by placing 
It produces a Pom i quantity order. You're protected by our 


perfeetion that outright guarantee 


4 


COMPANY 


82 yeors of service to botttiers 


CRESTMONT AND HADDON AVES. e CAMDEN 4, N. J 
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leading’ down Houston way—where 


Its called “loss 
this fantastically-low retail price has been advertised 


by food chains. Other bottlers call it something else... 


COCA-COLA 6 == 1 oe 


CHEE ZEE 9° 9Q: eee 


chain in Houston (over 





Last May 24. the Lucky Seven supermarket 
30 stores) advertised Coke at 6 for 19c (plus deposit) 


S § Bic DAYS OF SAVINGS 1: go’ Be BIG DAYS OF VALUES S 


The Pause That Refreshes 
Pras Repent 


uigey's 


. 
LEP PAE ware 
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28. the price was dropped to 6 for 15: 


By June 


On Aug. 29. with the price reduced to 6 for 13c. Lucky Seven appar 
ently was warming up to its big special bargain price of (see next 
page) 
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This Special Good Thur.-Fri.-Sat. 


AT OUR NEW 
STORE ONLY! 


SOUTH HOUSTON 
: } FOOD MARKET 
6 COKES FOR Sc!!! : 


? . $16 COLLEGE 
=: 7 | a S. HOUSTON, TEXAS 
This sensational less-than-a-penny-a pom : 


bottle offer (or should we say give 
away) was made on Oct. 4. All ads 
pictured, incidentally, are merely rep 
resentative of similar Coca-Cola price 
specials advertised from time to time 
by Lucky Seven stores 




















Plas deposit oo 


FREE: 


One Carton of © 


Other Houston food chains also have been engaging in 
a " Coca-Cola loss-leading. Henke & Pillot advertisement (left) 
offered three six-bottle cartons of Coke for 49c. Weingarten's 


vt Re ad (below) pushed Coke at 6 for l4c 
WITH THE PURCHASE OF FTAA) ac )) 
2 CARTONS at the SPECIAL PRUE OF , ' 


) 
20 49° pe | 











OCA-COL 


a Carton Bottles 
of for 
‘ 
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Industry's Price Order 
Amended... 


Bottlers and dealers get some minor conces- 


sions, but inequities remain. Here is the full text. 
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tu 


(a) If you 


ing 


irrent 
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The Industry's “Dental” Problem 


There is no substantive proof that soft drinks cause by JOHN J. RILEY 


tooth decay; yet, certain dental groups are vigorously Secretary, A.B.C.B. 


trying to undermine. public confidence in this indus- Washington. D. C. 
try's products. Here are the facts—use them to combat 
this anti-beverage propaganda line. 


‘qually 
continuing 


causes of tooth decay 


cieariy 
scientific leaders 
equally insistent 

vdrate-bacteria-acid 


the answer to 


mmon. worrisome problem. Thats why the pernicious 


paganda campaigns emanating from certain dental 
jyroups are so serious. All bottlers must do their share 
nbat th 


rresponsible. charges that soft drinks cause 





\n 


“There is now considerable 
doubt that the eating of sugars 
is in any wavy definitely related to 


the decaving of teeth. .. 
M 
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GET ALL THE 
FLAVOR YOU 4 


CALIFORNIA 
FLAVOR! 


Exchange Bottlers Lemon and Orange 
are always sold in cans to seal in the 
flavor until you use them. That way the 
full flavor of oranges and lemons, nur- 

CALIFORMIA . 
corame, carom tured by sunny days and cool nights, 
clear mountain water and the mineral- 


rich soil of California, is brought to you 


at its tree-ripened peak. 


Ear 


BOTTLERS 
JUICES 


CALIFORNIA 
FRUIT GROWERS EXCHANGE 


PRODUCTS DEPARTMENT 
ONTARIO, CALIFORNIA 


400 W. Madison St., Chicago 6, IIlinois 
99 Hudson Street, New York 13, N.Y 
318 Cadiz Street, Dalios 2, Texas 
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I ne 
BOTTLED CARDOMATED BEVERAGES 

Riated .Non-€a sagen 
lack of a proved cause we have no IM COMPARATIVE SUGAR-SALIVA TESTS 
definite point of attack A large - . 


“The pathology of dental 


bods of circumstantial evidence 
ean thus be built up to inerimi- 
nate sugar. Bat it still is circum 
stantial and there are other facts 
to be accounted for Po blame 
it all on stigariis a tempting con 
clusion, but one which has vet to 
lve proved anes pan tas tone 

ertisements in medical 

publications are de 

ducate doctors and den 

sts on the true values of soft drinks 

This ad employs scientific data to 

show that dental caries are unlikely 

to be tused by irbonated bever 


iges But anti-soft drink attacks 


ntinue 


“Nowhere is the addiction to 
eands, soft) drinks, ice cream, 
and the like greater than among 
American vouth. Yet New Zea- 
land children at comparable a 
average three times as many cav- 


of soft 

cn little 
mouth to 
even 


iuse 


‘\ 
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v, 


} Specialists in Bottle Washing Products 


Bs 


.” 


WYANDOTTE yj 
HEMICALS . 


“BW.C. and SENECA FLAKES wash more 


bottles per pound... eliminate sealing!” 





} ird or oft water 
} 


binatio | Tf \ 
Ask for the proof TWyandot 


Seneca Flakes and B.W.¢ , ; ‘ 4 tt ee 


| 


Largest manufacturers of specialized cleaning products for business and industry 
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B. Rese pay 
the light of day, if fully 


thoroughly examined. In_ the 
material which the \.B.C.B. has 


en publishing, and with which 


industry s 


past tew veal , 1 
members are regularly being 


towar th . 
rd Kee supplied copies digested in the form 


informati , , 
‘ of the published ads (and in other 
at » . 
. forms) you have the basic informa 
\ rv protess« ’ 
3, — tion material with which to work 


wryanizations ; pusnil 
=a . wile ave an be made more effective 


align ‘hat material » 
aye I ' — : because of the highly technical, sci 
0 3 has been suppl ent : . 
sak deiccs — pplemented entific nature of the subjects, if 
urrent res ch sponsored b 
noe Soeee . 2 , you can get the aid and assistance 


industry ¢ 
of 


local acquaintances and mem 


This s been don 
his has been done bers of the medical, dental, dietetic 
im ith pectation 
ind with the expecta ind teaching professions in your 


more reasonable members o 


community. They are in a position 


a en ' ~~" j - 
Prosessiol who certainly pre to discuss those things—-to “talk 


) t r tho vn ‘ L % 
jominate—and those who realize the laneuare with ‘oben aden! 
t ortant res sit they 
he important responsibility he ated with them in their particular 
th tize 
oO heir fellow citizens to fields, and to explain those things 
y] I u b h ¢ th: ’ 
ivoid an abuse or a breach of that to consumer groups That is im 
ist which has long been portant 
accorded them, shall understand nm 
Equally essential, however, is the 
ind appreciate that the products of 
: of this whole situation 
this industry are’ wholesome ‘ 
; politics, if you will—in 
enjoyable refreshment, and 
you and your associates 
hose who are saving otherwise 
locally must take 
guesswork, am 
: become active, to the 
solid demo 


that the public officials and pub 
istrators, your community 
ons, and your consumers 
led into action by 
of these other 
the pseudo-authorita 
their propaganda 
is primarily 
which your 


tions car 





Sampling Pays Off! 


Sampling is a time-honored method of building consumer loyal- 
ties to established products and creating demand for new ones. 


Here are some tested techniques that you might profitably use. 


of showman- 
nh Sampling be 
s ice cold, pour with 


ind make the power of 


work for you by 


same techr 1que 


sampling consun 


The Coupon Deal 
Double Cola bottlers urrently are 
joing in heavily for sampling 
yrocery stores. This sample bar 

rounded by a arton 


in 
sur 
display. was 
nstalled by the Double-Cola Bottling 
? » Gadsden. Alabama. ina |! 


1 
A 4 P supermarket 


Phe couy 
several Ways 


merchandisiz 


‘ rd og something ni 

‘ A. n offer in the form 
Sampling to youngsters is always 
effective because they are the 
worlds best word-of-mouth adver 
tisers besides being the adult 
market of tomorrow. Above, 7-Up 
Bottling Co. of Newark serves 
drinks to children at a local 
function 


free 
school 


Squirt bottlers are using the sam 
pling technique to supplement the 
parent company’s “Never An Alter 
Thirst national advertising cam 
paign. Note that the drinks 
poured into paper cups—a 
mended practice. 


are 
recom- 
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no other 
ingredient 


adds 


somuch sales appeal 


for so little 


Fine foods deserve fine color Not 

Food Colors. The uniform pure-dye strength 
brightnes oh Me dalele(-mmelale tell") sll h ane) 

I Coiilelato LM @-lallil-te Ml melele ME Gel lol; 

uniformly appetizing color in 

your finished goods, regardles 


of season or climate 


C&R TY 1 —€ D 


FOOD COLORS 


ER OLOR Divisio 


NATIONAL ANILINE vt 
’ ED CHEMICAL &@ DYE C@ ya 


40 RECTOR STREET. NEW Y 


SAN FRAN ‘ ORTLA 





human nature to be suspicious of 
“something for nothing” 
what inv 


to appre- 


ciate more olves a pur- 


chase though the price be 


ced 


The coupon might offer two bet- 


even 


tles for the price of one, or a second 


bottle for a penny (plus deposit) 


or a carton of six bottles at a bar- 
gain or a bottle of the new 


price 
in return for five crowns 


beverage 


bottler’s 


other brands 


The N 


Novelty Deal 


and good will built among 


Door-to-door sampling is a technique 
oftentimes employed in small com 
rr ties. This method is extremely 
effective, but many bottlers have 
found it expensive. 


House-To-House Sampling 


tly and equiv 
» hard way. Mod 
merchandi 


niques usually aim 


Other Sampling Opportunities 
gained 
the 


ivenile set by giving free drinks 


’ . . 
Advertising value can be 


Saturday afternoon matinees for 
thea- 


The theatre manager is usual- 


1ildren at motion picture 


ly only too glad to cooperate by 
featuring the refreshment offer in 
newspaper advertising, and by set- 
ting up a drink stand in the lobby. 
This type of sampling can be 
worked in connection with a coupon 
deal by offering a special admis- 
sion price and free bottle of the 
beverage to every youngster who 
presents a coupon. 

The same kind of merchandising 
can be done in connection with 
free drinks donated at school pic- 
nics, 


Sx hool 


charity bazaars, Sunday 


outings, orphan’s homes, 
and other such gatherings. 

children 
they 


best word-of-mouth adver- 


ipling to is always 


because are the 


j } 
ides De 


ing the adult mar 
of tomorrow. When such dona 


Open House 


, and see how bever 


produced with modern 


and methods of sanita 
tours logically culmin 
ng each member of the 
cold bottle of the 


was being produced 


irty n ice 


beverage which 


at the time, and such hospitality 


is invariably appreciated and re- 


membered 


Don’t Overlook Merchandising 
Angles 


The simple axiom “give in order 
to get” applies to samphng as well 
as every other form of selling. As 


we said before, people generally are 
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Faster than sound! 





February, 1952 


News travels fast. 
But a news-maéker travels faster. 


And Pepsi-Cola always does things today 


that you hear about tomorrow. 


Things like being first with finest 


quality, and more of it. 


Things like making it possible for Pepsi 
fans to enjoy their favorite drink in 


thousands of new places daily. 


Yes, you can count on Pepsi-Cola to continue 
doing things that make news... news 


which travels fast... and far! 


PEPSI-COLA 
COMPANY 


33 





mnected with a 
Bottling Ce Hol« 


le parade 





New Bottle Development 


WANTED 


N AND 
MORE RO Improves ACI Application 


STEEL SCRAP - vi 





NEW AND OLD 


Top—The small. r 
shown near the base 
the new round-type ‘dimple 
developed by Owens 
onnection with 


ound indentation 
of this bottle is 
e regis 
tering lug 
Nlinois for use in 
ation of Applied Color la 
bels on beverage bottles. All new 
production of ACL beverage bottles 
manufactured by this company wil 
ry this improved lug. Below 
shows two types f 
lugs formerly used. At 
protruding-type lug: at 


double-slot. flush-type 


the appli 


nh picture 
registering 
left is the 
right is the 


4g 
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A 
se 
& 
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ge PAPER MILLS 
% 135 So. LaSalle St., CHICAGO 3, ILL. 


PAPER MILLS © CARTON PLANTS © MORRIS, ILL.— MELROSE PARK, ILL.— MARION, IND 
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SPOT 
SHOTS... 








NEW SPECTACULAR 





This new B-1 Lemon-Lime spectacu 
lar was recently set up in Kansas 
City. It's approximately 21 feet high 
and 34 feet long. including the base 








BUS BILLBOARD 
100 Nassau and Suffolk County HALF-CENTURY OF PROGRESS 


N. Y.) buses are currently featuring 
TY FOR BILLY big 30° Pepsi-Cola crown signs on A solid gold money 
their fronts. A two-year agreement sented to E. F. Wagner. right. general 
St was signed between the transpor manager of the Seven-Up Bottling 
by tation mpany and the local Pepsi Company of Madison. Ill.. on the 
ooty he managed to collect at bottler occasion of the fiftieth anniversary 
1 recent party. His wide-eyed ex — ee = - celebration of the Wagner Bottling 
pression. however. is reserved for Works. D. J. O'Connell, sales man 
the bottle of OS trape that his iger of the parent Seven-Up Com 
hand is reaching for pany. is making the presentation. 
Wagners Seven-Up operation sold 
500.000 cases of Seven-Up in 1951 


clip was pre 


year old Billy McLaughlin 


youngster. is surrounded 





ELECTEI 
tors { the Massa 
husetts association. Seated. left to 
right: T. H. Hoyt. Louis Mendes, F. B 
Kibbey. James Dickson. F. T. Vesce 
ind M. C. Stewart. Standing: O. O 
Desmarais. John MacNaughton. C. C 
peland. J]. P. Swank. John Leary 
Nerney. W. S. Leavitt. B. A. Har 


D. J]. Brown, and J. C. Shea 


tlicers and dire 
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J / 
(24 Lot JFK 
4 < Se 
 ¢ "it: — 


“ KLoppe 


WIDE and LOTS LOWER 


MORE BOTTLERS ; ! HERMAN BOTTLERS’ BODIES 


USE Every manufacturer praises his own product. But if you want the real 


HERMAN Me lowdown—the user's reaction—talk to him. That's why we are repro 
: BODIES ‘ ducing the above letter. It tells what bottlers think about the HERMAN 


5-Wide Lots Lower body how it saves work speeds delivery 
THAN 
. and carries more cases per trip on same size chassis how its long-lived 
ANY OTHER r 


MAKE s endurance and low maintenance costs make for profitable investment 
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Quart Pricing, Competition 
Worry Massachusetts Bottlers 


THEY TOOK PART Glass Co.; John Tabor, 7-Up Co.; F. B. Kibbey. association 
“ast in featured roles at the husetts convention were president: A. G. Beaman, A.B.C.B. president: J. F. Nerney 
eft to right): Frank B. Baker. R. |. bottler: W. L. Lohrtinck moderator of panel discussion: Wm. E. Mankin. Grapette 


wn Cork 4& Sea Shaughnessy. Owens-Illinois Co.; and John MacNaughton. association director 
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with this 
light-weight, solid fibre CARRIER 


How many of your bottles is Mrs. Housewife picking : for 6, 7 and 8 ounce bottles 
(also available in other sizes) 
up with her free hand? The more she takes home the 


more she uses! 


The center handle of Gaylord’s convenient carrier 
makes it easy for her to lift 24 bottles — and she 


doesn't have to worry about snagging her nylons 


Made of water-resistant solid fibre (pioneered 
by Gaylord for beer cases) these carriers 
stand up for 50 to 75 trips. They stack 


and load perfectly 


Join the bottlers who are cashing in on 
the mass display possibilities of this 
ompact Gaylord cerrier, which costs 
about 3 as much — weighs about '/3 


as much. It's a real sales stimulator 


ONE BOTTLER HAS USED OVER 


250,000 


GAYLORD CARRIERS — THEY 
HAVE BEEN TESTED AND 
PROVEN IN ACTUAL SERVICE 


AMERI¢ A'S fo 
é 


GAYLORD CONTAINER CORPORATION - General Offices: ST. LOUIS 


New York + Chicago * San Francisco + Atlanta * New Orleans + Jersey City + Secttle * Indianapolis * Houston + Los Angeles 
Ocklond + Minneapolis + Detroit + Columbus + Fort Worth + Tampa « Dallas + Cincinnati « Des Moines * Oklahoma City * Portland 
Greenville + St. Lovis * San Antonio + Memphis * Kansas City + Bogalusa * Milwaukee + Chattanooga * Weslaco * New Haven + Amarillo 
Appleton * Hickory * Greensboro + Sumter + Jackson * Miami « Omaha + Mobile + Philadelphia «+ Little Rock * Charlotte + Cleveland 
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Trade Unity Urged At 
Colorado Meet 


Right James R. Birrell. Utah bottler 
who addressed convention hats with 
brother Robert D. Birrell 


Below Re-elected to the three 


posts in the Colorado asso 


top 
ciation were 
left to right), James Gooding 
president; R. F. Hannigan 


ind Joe Occhiato. secretary-tr 


vice 
president 


easurer 
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. ee 
¢ all youd 
eres a you UF 
® One Sip Will Convince You that famous Red 


Olrriitsiem mele) mOlelilaamirtslamicel MOrlitielair' 


jurce and oil, is a new and different orange. It's so 


close to natufe’s own flavor, it is bound to help 


you boost your orange sales in 1952. Convince 
yourself Meier iemurtimairmeelt elms LOR 4 


* Bottle 14 Cases of Splits from the generous sam- 
ple of Red Diamond Sun Glow, Orange we'll send 
you FREI 


* Sample Them With Your Dealers; let your route 
men use them to convince your best dealers 


use the samples to get case orders 


* WE'RE SO SURE this plan will work to help 
bring you more orange business in 1952, we're 
willing to GIVE YOU ENOUGH SUN GLOW 
ORANGE CONCENTRATE TO make up 14 


cases of splits! Mail the coupon today 


SEND NO MON e MAIL COUPON T 


THE LIQUID CARBONIC CORPORATION 
Almond 3100 South Kedzie Avenve, Chicago 23, Illinois 


Benene Send me enough RED DIAMOND SUN GLOW 
Birch Beer ORANGE concentrate to make up 14 cases of splits 
Cherry i'll cry your FREE sampling plan with my customers 
Chocolate . 
Cream Soda 
Ginger Ale Name 
Grape 
Gropefrunt 
Lemon Position 
lime 
Lime-lemon, 
Grenee Company 


Peach 
Pinecpple , 
Raspberry, Addre 
Root Beer, 
Strawberry City Zone 
ond Vanilla 
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Effective Bottle Washing 


A clean, sterile bottle, economically washed, is easily attainable 
by following these practical recommendations. 


by JOHN P. GREZE, 
Chief Bacteriologist, 
Oakite Products, Inc. 


Types Of Washers 
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AS INDICATED BY SURVEY 


CONDUCTED BY CAPPER’S WEEKLY AND PUBLISHED 
IN MID-CONTINENT BOTTLER, BOTTLING INDUSTRY, 
NATIONAL BOTTLER’S GAZETTE AND 
AMERICAN CARBONATOR AND BOTTLER 


ROOT BEER IS 
THE NUMBER TWO DRINK 
2 iw POPULARITY BASED ON SAME SURVEY 


Quote from March, 1951, issue of Mid-Continent Bottler Magazine — “DAD'S and Hires ore 
the two big brands of root beer in this study, according to the answers to. Whol brand of 
bottled root beer do you serve at home?’ ™ 


—BRAND SERVED PERCENT —_—_— 
DAD’S 25.2 
HIRES 21.1 

MASON‘’S_ 
NEHI : ___.2.2 
BI creerirnnssiiicininchamnnintinesill 
HOWEL’S 1.7 
GOODY 


























This report is based on o study mode by Coppers Farmer, 
(One of America's leading rural publicotions with 
o circulation of 1,360,219) 


2282 SBees es 


Wri 
seSeee en 


. - 
ad S808 Gene Bae 
2800 a TTT 

CHICAGO, RUNG 
x 5t@ 








iction Of Compound 
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HE SAMPLES A FOREST 


to find the best cork for your crowns 


ST REPRESENTAT 


ARMSTRONG’S HI-SPEED CROWNS 
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Achieving Sterility 


Effect Of Temperature 


Watch Brushes and Rinse Tanks 
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FLYOSt 


WitkL DO 


Brockway GLASS 
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Conclusions 
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Product Protection 


Quality in your soft drinks and fountain syrup 


is 
protected all the way from your plant to the palates of 

your customers when you use Monsanto Sodium Benzoate 
One-tenth of one per cent of Monsanto Sodium B 


wernzoute 
is ample preservative Even smaller amounts 
in many products 


ire effective 


Like all Monsanto products for use in foods, sodium 
benzoate is made under strict laboratory control 

It is one of the purest chemicals made in commercial 
quantities, assaying 99.0 Monsanto Sodium Benzoate 
is available to you as flakes or powder, so 
the form most suitable to your processes 


you can choose 


Contact the nearest Monsanto Sales Office or 

write for further information on the use of Monsant« 
Sodium Benzoate in soft drinks and fountain 
MONSANTO CHEMICAL COMPANY, Organic Chemicals 
Division, 1700 South Second Street, St. Louis 4, Missouri 


SODIUM BENZOATE 


syrup 





SERVING INDUSTRY WHICH SERVES MANKIND 





tistaction per 
ichinery you can buy. To 
free bottling economical 


zes and flavors ind 


fter plant show the practical 
ction. Day in and day out, 


our without stops or delays. 
ind maintenance 
g is really tough 


lependalt ty does 


» you invest your CROWN 
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The Super CEM 50—A faster, finer filler 
for large bottling plants designed and 
built not only for big production but 
also for maintenance of uniform high 
quality in the beverage 


CEM 20 . sl 28 *. 40 rs CEM 50 


CORK & SEAL COMPANY 


fast feeding, use CCS CROWNS 
Machine Sales Division 


ng and smooth, 


Baltimore 3, Md. 
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15 000 20 000 25,000 30 ,000 35 ,000 


SALES REVENUE 


Profit-Planning Your Plant 





Here's a program designed to help you achieve a 
better earnings record—and tell you where youre 
headed day-to-day. 


Developing Cost Standards 


by CHARLES REITELL 
Stevenson, Jordan & Harrison, In 
Management Engineers 


New York. N.Y 
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Glenshaw Glass Co. 


GLENSHAW, PRA. 


GLENSHAW 


OVERS FIFTY YEARS OF BOTTLE MANUFACTURE 


JANUARY 1952 


Sun M- Tuned Thu 


| Bettor Business tor You 
MA 3 Z | 





FOR SPARKLIN 
v WJ an » ‘ 


The Profit—Volume Ratio 





CLEAN BOTTLES 


No Spec ks 


No Spots 


No Dulling Film OLV4 
ow 





ANCHOR 
ALKALI 


A soivay Special cleanser 


SOLVAY SALES DIVISION 


40 Rector Street, New York 6 NY 
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To aggressive 


Figuring Break-Even Point 


bottlers seeking 
additional volume: 


the original and only 


Using Break-Even Chart 


< 


CHERRY SMASH COMPANY, INC. 


1401 Lee Highway, Arlington, Virginia - CHestnut 4670 
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oF 
CALIFORNIA 


4 
= 
= 


WY 0 
... do more people buy 


Nesbitt’s than any other 
Orange soft drink D) 
) 


Because it is the best tasting and 
most advertised drink of its kind 
in the country 


In every Nesbitt franchise terri 
tory you will find it is the con- 
sumers’ choice by a wide margin 


Our representative will be glad 
to call on any interested bottler 
in any open territory 


NESBITT FRUIT 
PRODUCTS, INC. 


2946 EAST llth STREET 
LOS ANGELES 23, CALIF. 


Nebitts name on an orange drink 


Pe 





Building the Profit-Plan 


Don't Relax Administration 





BOTTLING DOUBLE-COLA 


Owners of the Cassandra Bottling 
Co.. Cassandra. Pa., which recently 
secured a Double-Cola franchise are 
Harry and C. R. Sanders. They have 
recently launched an aggressive 
merchandising campaign in behalf 
of their new acquisition 
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Consistent sales and 
merchandising effort is 
more necessary today than 


it ever was. 


by W. D. PLUMMER 
Ass't. Merchandising Manager 
Owens-Illinois Glass Co. 


February. 1952 


" eee kErccee | 


Intelligent routemen are always alert to opportunities to help the dealer 


merchandise their beverage lines 


up new and attractive displays 


Surveys prove that 
retailer wants assistance in keeping shelves well stocked . 


the average 
- in setting 





now and then. Perhaps you 


would like to see what this list looks 


ike Actually, it includes nothing 
startling and maybe you 


ist better than mine. The 


important thing is that some type 


throughout their plants « 


, 


an none at ali 


We must be careful that we 
at sales lethargy 
bottlers found runnin 


juris 


recent wal 


What Can We Plan On? 


What 


some of the things we could do 


But what can we jan on? 
I 


are not restricted by shortages 

or government order? The first 
question is one that I don’t feel 
readily qualified to answer, but per 
haps I could think out loud with 
you, 80 to speak, on this basis. Ac 
cording to the newspaper arti 
cles we read about what's going on 
in the National and International 
picture, # looks somewhat like this 
A) We will require about, three 
years to make ourselves 80 
strong as to deter aggression 
When those defense goals are 
reached defense require 
ments will be cut consider 
ably Fewer billions will be 


needed to maintain a defense 


57 





requires 


we're leaving last year 
far behind! 


FRONTIER RACKS 


ARE OFF TO A GREAT BIG START 


ing your 

t CKS or y V uniforms 

PROGRESSIVE BOTTLERS ARE asec dincialion Givens 
ORDERING NOW TO INSURE AN it your organization that might 
ADEQUATE SUPPLY OF RACKS lave become a little shabby; start 
THROUGH THE ENTIRE YEAR! o conduc well-planned sales 
| sessions” 

PUT FRONTIER RACKS TO WORK EARLY 
AND REAP THE BENEFIT OF MAXIMUM 
RETURNS THE YEAR AROUND! rd, develop and try out some 


regular weekly basis 


new ideas which will demonstrate 
to your sales organization that per 
laps they could do a little experi 
menting in so far as new merchan 
dising ideas are concerned 

Here’s one idea you might con 


der trying. A few months ago, a 


couple of our merchandising repre 
RON lER } sentatives were asked by one of our 
| stomers to elp onauc é saies 
MANUFACTURING COMPANY custenees te Sap conte 6 a 


~ DALLAS + TEKAS ~ 


rather tough assign 


National Bottlers’ Gazette 





differs ways 
my store and are also 
Oo Keep the 
such state 
iow bad they 
nay seem, are heiptul It's often a 


od thing to see ourselves as others 

sure that in periods of 

iortages or times of stress that we 

ire conducting our business just 
is though we would during a highly 


competitive buyers’ market 


all the extras plus low cost means 
you'll sell more club soda using... 
nora VEKO ‘1918 


. and t xpressil y 


ly and without bias 
\ vere not going 


@ Ranks with the nation's best 
sellers — makes expensive-tasting 
highballs. 


d ever hear« 


® Salts lock the gas in the water 
: for smooth effervescence 
without foreign taste. 


@ Finished beverage retains its 
gas longer after the bottle has 
been opened. The salts give it a 
real boost 


®@ Dry salts do not spoil on stand- 
ing. No Lithium salts are con- 
tained in +1918. 


@ Can also be used in "UP" drinks 





DIRECTIONS 
Appeor on Each Vial 
5 gals { water in a syru 
318% ve the ntents f 


of this se 


onate at 4/.-5 ¥ 








A #1918 CLUB SODA UNIT (12 PLASTIC VIALS) PRODUCES 
rount 


eae Tela 600 CASES OF LARGE $ 50 


ul! 


istry involved. Ir BOTTLES FOR ONLY... 


per unit (postpaid in USA) 


Vv. & E. KOHNSTAMM, INC 
329 CANAL ST NEW YORK 13 


Use the handy coupon today! 


send me wnits of 21918 Club 


Sede Salts @ $3.50 per unit (12 vials) 
DEDUCT 3% FOR CASH WITH ORDER postpaid 


th 


nese in 
though im 


wvockine RG Kohnstamm, Ine. 


oo much 


infomation 329 CAWAL STREET wew YORK 12, YY 
nio@rina On 
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TOWMOTOR FORK LIFT TRUCKS ARE 
YOUR BEST ENGINEERING VALUE 


Superior engineering in every detail gives Towmotor its broad 
shouldered liking for responsibility. No coddling 


lowmotor Fork Lift Truck will take all che 
iny kind of materials handling job. Fast 


necessary your 
gatl you can give it in 
igile and adaptable to the 


specific needs of your industry. Towmotor Trucks 


are cutting costs 
tk 


yw users everywhere by job Simp tatie ition, time, space, ind manpower 
onservation, The reason: they're engineered from the ground up, with 


in in-built brute strength to provide continuous, round the clock service 


TOWMOTOR KNOWS YOUR INDUSTRY 


Write ft ead » studies covering 
trv. W < LOW MOTOR 
TION, Driv. ¢ 6 FE. 152nd 


C les and , Oh Representatives 


lus 


CORPORA 


S. and Canada 


FORK LIFT TRUCKS 
and TRACTORS 


RECEIVING ® PROCESSING 
STORAGE © DISTRIBUTION 


TOWMOTOR 


TNE ONE-MAN-GANG 


YOU TALKED TO ABOUT 


HEAVY DUTY, INDUSTRIAL TYPE ENGINE 
degasser equipped, provides all the power 
a | 


ONE-PIECE, ALL-STEEL ARC-WELDED 
FRAME is o solid foundotion for maximum 
leeds; perfect olignment, perfect belance 
protects entire mechanism 


~ 
Me, \ \ 
eee was \ a 
CONTROL LEVERS located within o squore 


ee ed 
and a sefer job done faster 


AMERICANISM TODAY? 
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Unique Premium Promotion .. . 


Oregon bottler and jewelry store join in a novel, 
highly-publicized premium deal that is described by 
parent company executive as “best sales stimulant 


I've ever seen.” 


Each White Rock cap was worth 
three cents in trade at Weistield’s 
jewelry store. One customer is 
shown emptying her collection. Some 
consumers saved as many as 1.000 
caps 


* * Be a 
_ HIGHLY-PUBLICIZED tie 


vitling company and 


store 1s unusual 
more unusual when the 
iny’s vice-president 


promotion as “about 


les stimulant idea I've 
The jewelry store gave all-out cooperation to the promotion. Crowds 
it happened during the gathered around the windows which were plastered with many types 
: p of point-of-sale material. Inside. shelves were lined with bottles. 
recently i! ortiand 


The bottling company exec 


Gard Thompson ot tne 4 i. é& ¢ & 2 & * & & 


Rock Corporation and_ the 
top jewelry and 
1 the Pacific at grocery stores and clubs, giving The idea jelled during the past 


sales a shot in the arm and easing summer when Cohen and James H 


It was a co-sponsored the seasonal soft drink siump that Lynch, a director of White Rock in 
from Aug. 1 to Jan hits Oregon in October. It captured Oregon, formulated the promotion 
Rock and Weis the interest and sales of the and thought it had possibilities It 
1e cost of redeem young crowd, old-timers, and every was so catchy, it brought Thomp 
Rock bottle cap group in-between son across the country for a confer 
jewelry store for Citing the benefits gained, F. E ence to give it official approval 
down payment to Moore, sales manager for White For Bobby Grayson, White Rock 
diamonds, type tock Bottling Co. of Oregon, de of Oregon president, it was just 
lared that the volume increases what the doctor ordered for the 


were far beyond expectations anticipated October slackening in 
Arthur C. Cohen, manager of Weis sales. Advertising men from both 
field’s Portland store, said the pro firms worked on details of the pro 


nds of Ore motion with White Rock may in the motion 
and those from neigh be adopted in some of the 
aliicictiaais, Weide hain'’s eight other stores in nearby Plenty of Promotion 
for White Rock citi \ double-truck newspaper ad 


asked 
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Pee epee, ote White Beck oe 1.00 pt eee 


oS As Portlands most 
= >” sensational offer! 


FI'p 
Westie gy” 


promotiol! ce-P ident Thomp 
WOW TP BELO FLivons ve ealtad 1k @ “tent Bee 
White Rock omment on plans to extend the 


NEWSPAPER-PROMOTED 


advertisements in Portland 
supported the White 
Otter was 
tlso plugged on radio. at point-of 
sale, and on the 


Full-page 
newspapers 


¥ ewelry store tie-up 


bottle caps 








OF- 


SALE 


ADVERTISING" 


POSTERS 
SIGNS 
PLACARDS 


window 
TRims 
INDOOR 
AND 
OUTDOOR 
POSTING 
STREAMERS 


COVERING 
PANELS 


4 


used by natione! edvertisers, jot 


types 


a 


ADVERTISING is 
ne-hand 


ves T-head Tacks or two 


a4+ 40 staples per 


With Hansen, sales flow more 


A. L. HANSEN MFG. CO. 


5056 Ravenswood Ave., 





Higher Production with 
Lower Labor Gosts 


Ask for 


— 


HANSEN 
ONE-HAND 
with TACKER 


nstalied 
e utlets with the 


T 7 


acker. Zip! Zip Burns Fillers are the only fillers which are equally 


eficient for either hot or cold process bottling 


Fast as 
pointed 
oading They are also easier and less expensive to service 
and maintain because of few working parts 


BURNS ":" FILLER 


Manufactured by 


Burns Bottling Machine Works, Inc., Batimore 18, Md. 


tiers. for timely. effective 


find rf and outdoor point 


REQUEST BOOKLET 





Chicego 40, Ill 
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Lemon 


Information about the lemon fruit and its 


flavor which is of interest to bottlers. 


x4 rHOUt 


Oil S 


MEMBRANE 
SEPARATING 
SEGMENTS 


General History 


first 


Italy 


CONTAINING 
JUICE 





know! 
porti 
cells 
the fr 


February. 


“albedo.” Ti iner 
fruit contains the juice 
is Irom thi ction 


ne juice 


1952 


Flavor 


very t igh acid 
times more 


about 


bot! 
lemor 


kn ow some 


and lemon 


Lemo! 
tn 


be exercised wher 
mon juice from the fruit 
oils Trom becoming 
the juice cause their 
woth the flavor and 
; The keeping 
preserved lemon juice 
ind vacuum packed 


proved recently 
when lemon juice is used 
beverage, 1 as 
ll a prob 
fresh flavor from 
“limev” after the 


bottled for a time 


lemon 

skin car 

eresting 

lemor 
i lighted 

gy the peel sharply and fore 
the oil cells will 

ll shoot 


out 





| bursts towards the 
andle the oily droplets 
ind burn with a flash 
hich is extracted from 
valuable for its 


nis 80 


nd odor characteristics 


| as it is extracted from 
is known as whole lemon 
large percentage of whole 


{dwertisement 


eresti soft drink 


lem | 

These terpenes sentative 
total odor and flavor value 
whole oil; but they oxidize 

fv easily under the 


} 
an 


i light. This spoils 
1 the odor 


Therefore the essential oil industry 


ar 


en removes the terpenes—-and suy 


isers with concentrated or 
ss oils. Such oils are more 

and more stable, and at the 

same time they retain a good deal of 
and flavor character of the 


“Concentrated oils” are those from 
ich only a part of the terpenes are 
removed : 


“Terpeneless oils” are those 

from which all or most of the te 

) nd waxes have been removed 
ally by fractional distillatior 


Types of Lemon Flavored 
Soft Drink Beverages 


LEMON (“Up’-Type i pro 
nounced flavor and aroma derived 
from lemon oi blended 


lime oil, clear, no color, rela 


sometime 
light iva sweetness, me 
ium carbonation, small quantities 
salts to give beverage added 
“sparkle 
LEMON SODA-—Similar to White 


Soda, usually with somewhat 


stronger flavor and slightly higher 


Brix, sometimes bottled wi 
iowish color 
TOM COLLINS MIXER 
medium tart beverage 
lice and j e solids or no 
added color, generally bottled with 
medium to high carbonatiot 
SOUR OR SOUR MIX \ cloudy 
beverage generally containing i 
good deal of juice with plenty of 
little if any added 
lo medium or high 
carbonation 
LEMONADE A cloudy age 
containing lemon juice, | r 
tihed Color, quite ti isually bot 
1 with latively low carbona 
LEMON SOUT lear beverage 
isually cont: ny Certified 
Yellow Color, flavored with lemon 
ither tart, medium carbona 


tior 


Lemon oil or lemon juice are also 

blenders in other soft drinks 
as Lemon-Lime, Orange, Fruit 
h, Ginger Ale, et 

Hurty-Peck has had almost 5¢ 

ars of experience in m 


ised as 


anufactur 

lemon flavors of all types for soft 

beverages. Having a plant in 

Ana alifornia, has helped us 

: deal about lemons 

and how to capture the finest lemon 

flavor for you to sell in your bever- 
ages 


HURTY-PECK & CO. 


Makers of Quolity "'Superb"’ Flavors 
INDIANAPOLIS 7, IND. SANTA AWA, CALIF. 
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= F MISSION orance 
M lets Fly with the Biggest 
| Mersing ee in its wo | 


yy of them wei 


m y 
a 


Use Berghausen’s ee CORRECT! \ 


CARAMEL COLORING 7 


It’s Safe 
* 


CARAMELS FOR ALL PURPOSES 


Colas + Root Beer + Other Beverages 








*°E BERGHAUSEN CHEMICAL <.. [SRR prare 
4538 W. MITCHELL AVE. ‘aerate Vaughan 
CINCINNATI 32 - OHIO idaeaenar or eee ce 
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Send for your 
free copy... 


of Electronic Beverage Inspection 


Art YOU LOOKING for a way to boost your output 
and solve manpower shortages’? Would you like to 
eliminate inspection weaknesses and increase your 
legal protection against false claims? Electronic 
inspection can help you and this booklet tells how. 

In non-technical terms it describes the operating 


principles of the RCA Automatic Beverage Inspec- 


tion machine—ex plains what it is and how it works 
It illustrates the five superior features of this amaz 
ing inspection machine. It shows how RCA elec 
tronic inspection can raise plant efficiency and 
improve public relations, It includes floor plans of 
typical bottling lines. It gives the details of RCA 


nation-wide installation and maintenance service 


For your free copy of this handy reference, mail the coupon 


BEVERAGI 


EQUIPMENT, Dept. 81-B 


RCA Engineering Products 


Camden, N. J 


BEVERAGE EQUIPMENT SECTION 
RADIO CORPORATION 
of AMERICA 


ENGINEERING PRODUCTS OEPARTMENT CAMDEN NJ 


Name 
Firm 
Address 
n Conada: RCA VICTOR Company Limited, Montrec 


Cty 


February, 1952 


Send me a copy of the new brochure on the RCA Amtomati 
Beverage Inspection Machine 





Oman» 


| Loe er ni On oe | 


"y Design tor 


Vig Bottlers Profit 


JAMES VERNOR orn Y 


DETROIT 26, MICHIGA 





Report on the WHITE 3000 from the bottling industry... 


"EXACTLY WHAT WE NEED. 


Entirely New Kind of Truck 
saves time... reduces cost 

in every phase of 
delivery service 


Woes tae 


C.ROYAL.GOMN. fa) 


This Royal Crown White Model 3015 has 147” 


wheelbase and has capacity tor 208 cases 


LOOK INTO THIS NEW KIND OF TRUCK for your 
business. It’s the most modern kind of delivery unit 

.. ideal tor bottlers of carbonated beverages be- 
cause it’s engineered to the exact needs of delivery 
service in today’s traffic. 

It permits more deliveries ... in less time... at 
lower cost. Its outstanding maneuverability saves 
driver time and driving time. I'ts easier to load and 
unload. The streamlined cab saves time and steps. 

LOOK WOW ix caves me on deBivesioa! Special Find out from your White Representative how it 


drop-trame design saves reaching and stretch pays to modernize with the White 3000. 
ing, lowers case level at least 7 inches. Cab 


design saves steps at every stop. Power-lift cab £ : 
reduces maintenance cost 25%. THE WHITE MOTOR COMPANY Cleveland L, Ohio 


For more than 50 years the greatest name in trucks 


SUPER POWER 
3000 


Tips its cab fo service 





ARKANSAS DELAWARE 


CALIFORNIA 


LOUISIANA 


COLORADO 


WASHER READIED FOR SHIPMENT 
Shown as it was being readied for shipment to the Coca-Cola Bottling 


Co. of Asheville at Hickory. N. C.—where it is now installed—is this huge 
Mode! 101 Ladewig Bottle Washer. The 28-wide machine has a capacity 
350 bottles per minute—to match the speed of even the largest 

shipped in completely assembled form, 


built. Unit was 
via truck to and from railroad terminals. 


up to 
apacity filler 
ind readily transported 
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RIGHT IN YOUR OWN BACK YARD... 


(horwe, BEST CLEAN-UP If 
ON THE TEAM, SHOWS THE [# 
VISITING FIREMEN A FEW Md Ive, Cex WEARING hp 
TIMESAVING TRICKS +++ + z IZ MOPS DOWN TO THE HANDLE=* 
THANKS TO WHEN I COULD HAVE BEEN Ler’s sLaceaau % 
USING LUSTRECLEAN Re 

THAT REQUIRES NO RINSING. nae ain ed 
AND LISTEN TO THIS:**ITS NOT TELLING US ABOUT 

LUSTRECLEAN™* 
THAT IS, UNLESS HE 








IN ONE SIMPLE OPERATION* 
SAVING ME HOURS EACH 
WEEK FOR BOWLING, 
TELEVISION, LOAFING 
- OTHER PLEASANT 

sy IVIT et aas 


IT LEAVES 

A SURFACE 

’ CLEAN AS 
A FROZEN 
MILLPOND! 














THE MORAL TO OUR STORY? Make t! 


Clally 


LUSTRECLEAN 


nd heavy traffic ha 


ce a ba k-breaking 


¥ 5 a Hi SAVE $ $$... WAX as you WASH 


I'd like to try a sample of Lustreclean 


DISINFECTING 
Pine-Scented Plain 


Nome 


Company 





42-16 West Street 
Long Island City 1, N. Y 


64 BRANCHES IN U.S. AND CANADA 
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ROLLIN WITH 7-HIGH UP 


NEW MEXICO 


NORTH CAROLINA 


{ 


NEW YORK 





Tying-up with the local Roller Derby 
Seven-Up Bottling Co. of Newark dis 
tributed more than 250,000 discount 
ind special admission tickets 
through its routemen. As a follow 
through, 7-Up point-of-purchase signs 
were placed at strategic locations 
throughout the arena. and a 7-Up 
spot announcement was made at 
every session 





OREGON 
“ W Mek 


PENNSYLVANIA 
p 





HONORED BY POLICE CHIEFS 


A certificate for outstanding citizen 
ship recently was presented to Mor 
ris Silver. president. and Henry R 
Silver, treasurer, of the Cott Bottling 
Company. Manchester, N. H., in rec 
ognition of the public service ren 
dered by their television program 
Cott Crime Clues.” Shown above | 
to r.: Wm. Swartley. radio executive 
Morris Silver; R. E. Hildreth, Presi 
dent of the Massachusetts Chiefs of 
Police Ass'n.. which made the award 
and Henry Silver. 
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FATHER-AND-SON TEAM VIRGINIA Aberdeen 


neariy 


> 


Milton Bach. bottler in Corpus Christi 
Tex.. is shown signing up for an O-So 
Beverages franchise. Looking on is 


So eens beverage equipment 
can help you cut costs... 


parently is starting his beverage in 
dustry career early in life 





PRAULDLER MINERS deliver the 
thorough agitation that dissolves 
allsugarinthe least possible time 
S;ecial bottom head desian hee ps 
syrup flowing to the filler. Sani- 
tary, casy-to-clean stainless steel 
comstruction. All welds ground 
smooth and polished to prevent 
product from “pocketing 








PERALDIER STAINLESS STEEL STOR. 
AGE TANKS are built to last indefinitety 
Self-draining. easy -to-clean features mean 
lower labor costs. Made of high quality 
stainless steel, they permanently retain 


their shiny sanitary finish 


PEALDLER PRESSURE PROCESS VATS 
provide the eflicient heating, holding, 
cooling and mixing that help you keep 
operating costs at a minimum. Self-draining 
and simple in design for easy cleaning 
Polished stainless steel assures maximum 


sanitary protection 


‘ irewers’ Supply Cs shiek 
: 2 “a bee illy ¢ 
The Seven-Up sign shown above is YOUR PFAUDLER DISTRIBUTOR rion Ave sone. ines ny 
on the side of a circulation truck f » Broadway, Milwaukee, 
owned by “the Fargo (N. D.) Forum WILL BE GLAD TO SERVE you f . i Aa ‘ 311s 
When the truck makes its daily Early deliveries are still available for cer Welter 
newspaper delivery runs in a fifty tain types and « Check over your 
mile radius of Fargo and Moorhead Poe cdian Ebieections a ee wee gh > 
Minn., the Seven-Up sign. of neces pong ee ee ee ee ee 
sity. goes along. It amounts to a neat 
little method of keeping Seven-Up 


' « Miur 
in the public eye. Arrangements for "i Chicago, 1, CoG G urine be Al 
the sign on the newspaper delivery ] in ge ote % pnneaiteas Lo . I tas 
truck were made by the Seven-Up ‘@ l | @ f° Twitchell Co, Crestmont & Hada " Avene 
Bottling Company of Fargo, of which Camden 4... J.: Greller Balze hr : 
T m a 


BT + ‘ 
L. V. Reece is manager t 1st ew York 16, N 


THE PFAUDLER CO., ROCHESTER 3,N.Y. oc NPY CrP | 
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MUTUAL 


Continuity Broadcasting System 








lient: The Orange—Crush C 
Program: The Green Hornet 
Broadcast dates: Wednesdays, Fridays 
Time: 5:00 o'clock 


(NEWSBOY STYLE) Extry! Extry! Sentinel Extry!.. 








Radio’s top adventure thriller—a great half-hour 
show—now promoting Orange-Crush twice weekly 
— Wednesdays and Fridays—52 weeks a year—on 
Mutual Network! One of the biggest advertising 
campaigns in the entire beverage industry now at 
work for Orange-Crush franchised bottlers! Note: 
Special powerful sales promotions will be used in 
conjunction with this program! 


Important: Limited number Orange-Crush Franchise Areas still open! Wire or write for infor- 
mation to—F. A. Ryder, Sales Manager, Orange-Crush Company, 314 W. Superior St., Chicago, Illinois. 


Orange-Crush Company 


ara 
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HOW DURAGLAS 
ABEL DESIGN 
BENEFITS you 


il Duraglas beverage bortles with inviting 





d Color Lettering label designs give your bev- 
the finest pack we your money can buy! 


label 


VOT 


designs, originated by Owens-Illinois, 
il because they last the lifetime of the 


Each acts as a permanent salesman for your 
luct 
Special ACL label designs are just one of the many 


xtra services you get from the Duraglas Center— 


he world’s largest glass container laboratory 


where 
the best 


heve rage bottles are made better! 
HOW A DURAGLAS ACL LABEL WORKS FOR YOU 


1. Ir won't soil, tear or fade... it’s part 
of the bottle 


. It acts as an on-the-spot salesman for 


2 

vour product. 
3. It lasts the lifetime of the bottle 
4 


+ Itinvites customers to buy your brand 


now! 


- 
wragLas Beverage Bottles Look ae ionge! 


OWENS-ILLINOIS GLASS COMPANY «+ TOLEDO I, OHIO 


* BRANCHES IN PRINCIPAL CITIES 
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TOP QUALITY 
OUTSTANDING FLAVOR 
BRIGHT COLORFUL BOTTLE 


Sun Crest Bottlers are its best boosters 


INVESTIGATE... 





Timely Wage Questions 


And Answers 


processes 
it would be 
more onservative 


no hu ’ ‘ 
gy Dusiness 


reply 
ourse, in some cases the 
believe you and it may 
in now.” It is 

you as 

like that 

what vour 
Maybe you 
Mavhe you 


would avoid that inso 


(). The 
our driver-salesmen threatens a 
strike 


Lnion representing livic ituatio g 


unless we grant a= raise 
now. Yet the stabilization regu- 
lations say we cannot grant in- 
creases to commission salesmen. 
Wie ante ins Ge ae (). Does that mean that a labor 
union, regardless of current reg- 
ulations, ean demand anything it 
sees fit from an employer, and 
that the employer must negotiate 


with the union on that basis? 


\. The Wage Board has said 
iblicly that it will not interfere ir 
wavy with bargaining negotia 
tions between the union and the 
employer, and if the union wants to 
jemand 30 cents an hour above the 
formula, it can do so 

and the em 

which 


amount that is per 


rease 
s bevond the 
inder current regulations 


missible 


ase cannot be 


February, 1952 


by JOHN W. WHITTLESEY 


Technical Assistant to 
Industry Members of 
Wage Stabilization Board 


inion from demanding 


kes in bargaming 


©. If what a Union asks is in 


violation of regulations and it 


calls a strike, what protection 


has industry or management 


from the government? 


\ In a 


the National Labor Relations 


Kind 
sjoard 
could seek and get an injunction 

ike. That is possible 
inder a discretionary power of the 


soard 


(). In the case of a salesman 
being paid a base salary, plus 10 
percent of sales, or 8 cents per 
case: if we raise to 96 cents per 
case, can we continue to pay LO 
which would 


percent of sales 


then amount to 9.6 cents per 


case? 


Yes, if the 


basis of a flat percentage of 


salesman is paid 


However, if a salesman is pi 
the basis of a flat amount per 
sold, then an increase in the 


of the t 


product may not be 


reflected in a corresponding in 
crease in the amount per case 

may be paid to the salesman 
other words, if the salesman 


ing paid at the expressed rate 





Statement ae 
Q. We entered into a contract 
last summer which was tied into 


Now . 


that 10 percent regulation 


Since the advent of refrig- 
in the matter of negotiations be 


eration, science has constantly sought new 
tween us and the union, what 


and better methods of beverage dispensing. 
further increase give 


can ve Z 


4 


For more than 15 years, the Ideal Dispenser 
Co. has produced the finest in ‘Selective™ coin- them 
operated venders. Upon assuming active owner- \. If 
ship of this national organizaton November 1, 

my associates and | pledged ourselves to the 

proper service of a great industry. 

We will continue to offer the best in "Selective" 

coin-operated venders, and by thus doing enable 


you to: 
¢ INCREASE PROFITS through 


“greater selectivity.” 
* INCREASE PER CAPITA CONSUMPTION of your 


products through an enlarged sales volume. 


* MAKE MORE SALES CONTACTS through the com- 
bination of outstanding sales features offered in 
. Kven if it is over 


Ideal's famous 


ideal “Selective” venders. the 10 
* SAVE COUNTLESS HOURS OF VALUABLE SER percent? 
VICE TIME as a result of Ideal's "no service required” 


construction. 
INFORMATION (). Does that apply to com- 


¢ BE ASSURED OF "ON THE SPOT" 
AND SERVICE, when and where needed, through Ideal's mission men’ 
complete coverage of the entire nation with qualified 


sales representatives. 
Your continued confidence will be our proof that we have 


accomplished these aims. 


Selectively yours, 
F. H. Dean, President 
IDEAL DISPENSER CO. oD 

° oes the 


proposition apply to employees 


cost - of - living 


whe are not unionized? 


lt 
I 


. What is the six percent 
for merit and length of 
increases? 


service 


Pieele) Ti ichiel, Maal. lel) 
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(). Is that six percent of the 
annual payroll? 


©. Per week? Or is it accumu- 
lated ? 


©. Who makes the decision 


. 7) 
on merit increases? 


. May the employer fix a 


wage rale for new employe es? 


. Could you hire a man at a 
higher rate and put him in the 
same department with a man at 
a lower rate who has been doing 


the same work? 


February, 1952 


Ideal’S perFORMANCE PROVED FEATURES 


Feature The 
Complete Line of 


IDEAL 
“Selective VENDERS 


hele] ti ichiel, meal, ielt) 





Chemicals you hive by 


THIS FELLA’S GOT SOMETHING 
ON HIS CHEST 


r DIAMOND man 
sid loots ind does 
iy plant on vou! equip 


ind Vour 


DIAMOND 


sist tie Ve 
Remember SERVICE 


DIAMOND TECHNICAL SERVICE 


And call for DIAMOND TECHNICAL 
SERVICE from your nearest 
DIAMOND Sales Office. 


i 








y» ™~ 
DIAMOND 
DIAMOND CLEANING COMPOUNDS aft} 


LAND 14 H CHEMICALS 
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. The wage rate in a brewery 
in our area is way above ours, 
and it is causing an awful lot of 
dissension. What can we deo? 
(an we make the salaries of bot 
tlers in our plant comparable to 


theirs? 


N A WORLD divided by Iron Curtains and 
conflicting ideologies, it is refreshing to 
contemplate a better tomorrow made possible 
by a new-found freedom available to all 
@. ow lone would & whe to the Freedom from Toil, a Freedom springing 
: from the use of modern machines. 


obtain an answer? ; ; ; . 
The Clark Equipment Company is proud 


to have contributed to the emancipation of 

the laboring man through the development 
and creation of machines to bear his 
most exhausting physical burdens. 


\ 


© Electric Powered HAND TRUCK with Stocker, QTRUCLOADER with CRANE 
° . . : Attachment—1000 Ib cop —dgas or electric power @ CLIPPER with RAM 
paid holidays, can it inaugurate | Antechmont—2000 tb. cop.—pes or cloctric power. @ CARLOADER with 
| BARTEL Device — 3-4-5000 Ib cop gas or electric power @ yarourt 
with SHOVEL Attachment 2-4-6000 Ib. cap. gas power only @ UTILITRUC 
with CLAMP Attachment 6-7-10,000 Ib. cap. gas or electric power 
© YARDLIFT—150 with Standard Forks 15,000 ®. cop. gos power only 
© CLARKTOR — 100 - 10,000 tb. draw bor pull, @ CLARKTOR 
47 to 104 tons hauling capacity on level. @ CLARKETTE—5-10 tons 
hauling capacity on level. @ CLARKAT—4?2 to 58 tons 
hauling copocity on level @ Teucreactor 
pen Dump mode! 4000 Ibs capacity 
M @ TRUCTRACTOR—Tip- mode! 


4 wf) iy 4000 Ibs. capacity 


col... . CR Ear 


AND POWBRED HAND TRUCKS - INDUSTRIAL TOWING TRACTORS 


. If a firm had never had 


them ? 





RUCK DIVISION + CLARK EQUIPMENT COMPANY + BATT\! CRIEK MICHILAN 


6 F 


ARF INDUSTRIAL TRUCK POTS AND SERVICE 
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VENDOR AND COOLER NEWS 


PLACEMENT 
FINANCING 
MERCHANDISING 
MARKETS 

costs 
SERVICING 


NEW MODELS 


Cup Units In Schools 


Bottle-Into-Cuy 


Citrus Competition? 
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All We Ask: 





Compare KELVINATOR 


BEVERAGE COOLERS 
with any other make / 





ee 


oo 


Ly 
ON 
ONE 


with 44 
nation-wide 
distributors 
available 
for sales, 
service and 
finance 
assistance! 


\ 


YO SIMPLE—yet it will produce more volume for you! 
S Get Kelvinator—and you get the finest! They're 
made better, win best store locations, step up impulse 
sales, keep your beverages chilled just right, and punch 
home your brand name right at the point of sale. On/) 


Fill in this coupon 
and leave the rest to 


Kael vesecetovr 


3th-Kelvinator Corporation, Detroit 32, Michigan 
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é 
pus OnE 


with alclad 
aluminum tank 
And it operates 
either WET 

or DRY! 


erie 


me 
OnLy one 
built and 
engineered 
completely 


from Kelvinator do you get such attractive financing, 


too. Including the famous Meter Plan. No down 
payments to collect. Your dealers own-as-they-profit, 
for only a few cents a day. Remember, too, there’s no 
topping Kelvinator experience in building low-tem 
perature equipment 


Beverage Cooler Department 
Nasu-Ketvinaton Conporation, Deer, No. NB 
14250 Plymouth Road, Detrow 32, Michigan 


nformation on the new Kelvinator Beverage 


ot obligation your tdhustrated booklet 


nog mformation on how to sell, sercice and 


STREET ADDR 





Cup Machines Open 
Lime Cola Outlets 


Pontracts! 


Air Travel Zooms 


Drink Volume 


Coin Coolers & Coal 


Mines 





Bigger Nesbitt's 


Signatures 


VENDORS GO SOUTH-OF-THE-BORDER 
Final touches are placed on “Oasis” co 
by the General Vending Machine Corp. (Chicago 
before being exported to Panama. where they will 


1 line of Kist flavors 


in coolers, built 
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“Worth “Juice What We 
Pacd “For Tl Tian 


Says About Their 


EVANS 
UNIT 


@ WHEN a satisfied user says all 
the nice things about the Evans 
Heater that Mr. Kloppe says in 
his letter, what more is there for 


us to add? 


Among the benefits listed: Fuel 
bill reduced over WOO, . . . in- 
creased efficiency . . . cleaner bot- 
tles . . . wouldn't sell it: back to 


us for twice what he paid for it! 


If YOU are not using an Evans 
Automatic Heating Unit, write for 
descriptive folder and names of 


tisers near you. 


Save Money, Time, Trouble 
With an Evans Heating Unit! 


ECONOMY of operation is a primary reason for the popularity of the 
EVANS HEATING UNIT, but it also brings you savings in time, labor 


bottles and insurance! You owe it to yourself to get the complete story This revolutionary solution heating 
unit burns gas. Holds temperatures 
automatically; just light it and for- 
get it. There is a size for every need. 


write for our folder, ‘The Calorific is Terrific’’ and names of Evans users 


near you 


Manufactured by G. C. EVANS SALES COMPANY, Little Rock, Ark. 
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BOTTLE-INTO-CUP 


With a help-yourself up 
dispenser bracketed to this 
4-case Selecti-\Vend ma 
hine. patrons of a Winston 
Salem. N. C. theatre can 
pour their bottled Dr. Pep 
per into ips. Poster ad 


» the machine plugs Dr 


Different Patrons, 


Different Prices 


Commission Change? 








(— 
Mopern TIME ano COST senie | 
STAINLESS STEEL BUILT ev... Ox ef, 


TANKS 


for Storage-Mixing 





CONVEYORS 


Sizes: 30 to 1000 gallons. 
Styles: vertical, horizontal, 
squat, and specials to meet 
your Specifications. Many 
standard sizes in stock for im- 
mediate delivery. Sturdy, dur- 
able construction. 








SAVE TIME 
LOADING — UNLOADING 
WITH THE 


E-X-T-E-N-D-0-V-E-Y-0-R 








FILPACO INDUSTRIES 7) aes a Sot Somacbreazes 
The FILTER PAPER CO. STANDARD CONVEYOR COMPANY 


General Offices: North St. Pow! 9, Minn 
s and Ser es 





ce im Principal ¢ 





2414 S$. Michigan Ave. Chicago 16, Ill. 
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In Performance 
_ In Design 
In Value 


Miller Hydro 


Worlds Gest Gottle Warher 


No matter where you look ...no matter what you pay 
you won't find a better bottle washer than the famous Miller 
Hydro. It looks better... lasts better... and above all, washes 
bottles better. A favorite with Bottlers for more than 35 years. 
30 to 250 b.p.m. capacities. Takes all size bottles. 

Write for compl te information. 


MILLER HYDRO CO- 


at 
ACERS S 
wn.ee Cast P 
mERS 3 on vee 
anujacteners of ULERY pao sorsie gel LER MSPECTION "mn may MER CO ve iy 


KENDALL TABLES 
op CONVEYORS ceca mnLER ACCUMULATOR 
cnt 
wien FLUORESC 


Serving Bottlers 
—- Since 1913 


sorts 
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booklet 

gives 6 

ig bey : Heavy Traffic, Prime 
Sanitation , Patronage 


Costs 


Bottle washing —with better rinsing, lower 








upkeep 
, VENDO’'S OLD AND NEW 
Conveyor chain lubrication—with less breakage, 


less downtime 


Cleaning and sterilizing processing equipment 


qui kly, safely 


Descaling bottle washers and refrigerating 


equipment without dismantling 


Steam-cleaning bortle cases, conveyors,capping 


and sealing machines, production equipment 
6. Truck fleet maintenance 


Get your copy today! Ask your Oakite Technical 


Service Representative Or write 


OAKITE PRODUCTS, INC., 20C THAMES ST., N.Y. 6, N.Y 


OAKITE 


CLEANING AND GERMICIDAL MATERIALS Indicative of the vast strides made by automatic mer 


handising is this round, washtub-like 1937 coin cooler 
RESEARCH left), forerunner of modern. streamlined Vendo equip 
ment such as the firm's latest 6-case V-144 vendor 
DIVISION (right). Vendo. which is credited with having built 
around 250.000 bottle vendors for Coca-Cola bottlers 
Technical Service Representatives Located in elebrated its 1Sth anniversary in Kansas City las 


Principal Cities of United States Ts ‘ month with an oleberate banquet for civic leaders and 
long-service employees 
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THIS IS 


THE REAL THING! 


Frankly, we love it when someone tastes 
Frostie for the first time. They tell us, 
“Y'know, | used to drink a lot of root 
beer, but somehow the flavor hasn't 
been the same for years now. But, by 
panera eetiteipece “pte golly ... this is it!" Yes ... as Frostie 
sense where Relea O om fi hits one new market after another, bot- 
Mat (Automatic Products tiers discover that their customers go 
N. Y.) cup machines can be : for that long-lost flavor. And Frostie 
volume producers. Drivers : bottlers are cashing in on that rich, 
ee ieee oe hearty, refreshing Frostie taste. 


Nehi bottlers have found a 


pre-mix units. which 
Nehi fruit 





We're not so old, but 
we're growing fast 
There are quite a few 
exclusive territories still 
open (maybe yours) 
Without either of us 
Military Market. ree uld-up, a numoe obligating ourselves, 
Civilian Consumers f militar nst tions let's talk it over. Get in 
touch with us... today! 


A SINGLE 
SIP SELLS! 


12 FULL 


OUNCES! 








ye \We| THE FROSTIE 
= COMPANY 
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Drink Vending In 
Ball Parks? 


~ 








600 Drinks Daily 
On Destroyer 


At Top) MODEL A-1 In The Vending Chute 


At Left) MODEL A-2 


PORTABLE COOLERS 


There's Profit in Progress! 
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or CERTIFIED 
*" FOOD COLORS 


A complete line of primary 
and secondary Food Colors. 


Write us for Prices and Detailed Information. 


[ vse. \ Vitamin ns in bulk | | 
| aateeaeat 


| Roc ccal ey ADWAY, NEW coe. N 
| | > Lake Shore Dr Chicago 

Becssveac ; ai W AREHOL St ai Wks “Re selaer, Chicago, Los Angeles 
AC RY cuaceaett OHIO 


WORLD’S LARGEST SUPPLIERS OF VANILLIN 





SPECIFY THE ORIGINAL 


Consult your 
flavor supplier 


ORIGIN 


QUALITY 


DEPENDABILITY 





U.S.P. VITAMINS IN BULK 


A ft e 
La 
SUBSIDIARY OF STERLING DRUG INC 
1450 BROADWAY, NEW YORK 18, N.Y. 
£45 Lake Shore Drive, Chicago 11, Il. 


Warehouse stocks) NEW YORK, CHICAGO, LOS ANGELES 
Shipments made DIRECT FROM FACTORY: ROTHSCHILD, WISCONSIN 


Additional stocks carried at: ATLANTA, DALLAS, PORTLAND (Ore), RENSSELAER (WN. Y¥.) ST. LOUIS, SAN FRANCISCO for emergency deliveries. 


Parakee 
CERTIFIED 
F000 COLORS 


FD&C YELLOW NO. 5 


8 076 


_WORLD’S LARGEST SUPPLIERS OF VANILLIN [evetiig ne 





rYove Small Orders” 


-_————— 


nd 


small orders they 


issumption that it is ; 


distribution over 


February, 1952 


nprofitable order. In some cases 


it requires the breakdown of order 


Costing You Money 7 
| 


i 
The small order is costly, more so than you may think. 
How to determine when a small order is unprofitable— 
and what to do about it—is explained in this article. 

i 

i 


creased cost of paperwo k 


selling expense connected w 


handling procedures into functions distribution of goods. Like 


then the totaling ot 


get the « 


all functional workers the wayes paid 
in order-handling to keeper, stock clerks, truck 
st of handling each order and salesmen have gone 
dously in the past decade 
he cost of handling and sell 
individual order has soare« 
The results of surveys 
researchers 


were aj plied 


increased 





Serve Coke cold...ice cold 


right in the bottle _}—=—aanen 


‘§ 


Yio be refreshed 


S 


Coke is at its delicious best when 
served ice cold. Keep it in the 


coldest spot in your refrigerator. 
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Unsurpassed 
QUALITY Seguros 


Increase the Unit Sale 


grocery business, for ex 
increase of 


order 


ifacturi! 


ice the cost 


doesn't work 
* EARry oo t 


commercii 


work ittending 


, . ‘ ] ( ni f 10 cases costs n 
; . , : aperwork needed 








livery expense and adminis 

expense 1s proportions 
less. It doesn’t cost any more for 
truck operation to stop and deliver 
it does to deliver 
and unloading time 
the number of cases 

¢ 


proportionately a 


Bottlers many important caraidiecomsa auitie ica Gao ce 
advantages yon paonbasaig ier re he unit sale iner 


find 


Dr. Swett’s Root Beer Co. 
1931 W. 63rd St. 
Chicago 36, Illinois 
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buallly Call 


AND PRODUCT STANDARDIZATION 


with the 


=| | Er fl. 
| ye 
ii) 


¥ 








Air-free filling is just one of the many 
quality control features of Liquid Low 


Pressure Fillers... engineered and built 





with a full realization that carbonated 


beverages, as food products, require 





precise control to preserve their full . 


carbonation and other fine qualities 


THE LIQUID 7 2 ee, Been een & mm mek, | 
3100 SOUTH KEOZIE AVENUE . CHICAGO 23, ILLINOIS 
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A Better Bacteria Control Method 


It's based on the principle that bacteria troubles gen- 
erally are not due to the total number of micro-organ- 
isms present, but rather to the micro-organisms that 


affect each particular product. 


Research for 
by J. ALBERT and N. GELFUND Mason ot Beer. checks a test tube 
; ; t ompanys laboratory. Behind 

Mason's Root Beer Co : : him is his associate, N. Gelfund 





Chicago, Ill 


National Bottlers’ Gazette 





UNNECESSARY EXPENSE 


AT THE ADVANTAGES OF 
LIBERTY GLASS BOTTLES 


LIBERTY 
BOTTLES LIBERTY 1S YOUR 


on BEST BOTTLE BUY 
BETTER 
RETURNS 





ow. 


FLAME ~ POLISH: 


AYA HIN\ WWW 
INLY THE GLASS CONTAINER PERMITS 
T INSPECTION AFTER SEALING RETURNABLE GLASS BOTTLES 


a6, Ly GASS CONTA With_ LUSTRO-COLOR 
“ay ZING IN <a ‘Rs 
/ S 


INCE 1918 


SAPULPA OKLAHOMA 





is all-Kraft throughout! 


prove it to yourself: 





4@ Try the Tear Test 


stain “ae Try the Water Test ® | * 


N23. - 
~~ ATLANTA PAPER COMPANY 


P. O. BOX 4417 ATLANTA, GEORGIA 


‘Branch offices and Warehouses 

OS ANGELES PORT 
Al Hoppe. / 
Mutual 3401 


C ANE REGON 
Branch Warehouse of 


ty 4 6404 
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DR. PEPPER CONTEST WINNERS OFF TO MEXICO 


Shown just before departing for a one-week. all-expenses paid vax 
tion in Mexico, are these Dr. Pepper bottlers and their wives. winners 
of a national sales contest recently sponsored by the parent Dr. Pepper 
Co. Left to right: Mr. and Mrs. J. M. Reynolds and Mr. and Mrs. R. A 
Reynolds, Paragould, Ark.; Mr. and Mrs. M. H. McMinn. Lexington. Ky 
Mr. and Mrs. J. M. Elliott. Wichita Falls. Texas; and Mr. and Mrs. Joe 


Chambers. Shreveport, La 


a 


N.Y.—N.J. Bottlers’ Service Club 
klects New Officers 





Gordon Smith 


"S FINEST BEVER E COOLE 


"Si ; 
Four sizes in each swer for fast, low-cost, 


model...capacity trouble-free cooling... 


range from 5 to 50 Write for literature " 


Above Mode! cases, here is the an- and complete details, 
Above 


c-420 De Pont , 
Dulux Boked Enomei ab eee ones J | 
nen Staves eee Ad The & EV< Oo 4] ee a Ra a ye. 
por : : . w! ‘ e O oter 
justeble Divider Grills c a “ee. Eq eat BB" “Medele ~ 
r-Type. 4 Sizes—4, 6 3 


Model Sues a, SOR. 3316—28 S. Broadway « St. Louis 18, Mo. Sos"13"s, 


CHOICE OF THE TRADE IS THE “BEVCO-MAID” 
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aw 


y “ 

~ THE WETTER YOUR 
PLANT EQUIPMENT 

¥ AND WALLS THE MORE 


YOU NEED/ 4 
Me 4 


ff dl | «ATA 
DAMP-TEX means 
ENAMEL / , LOW COST 


a 


N y we 
FUNGUS TEST ING 








GIDEON - ANDERSON 


MISSOURI 


PLU LULL 
of efficient 
conveying 

systems 


STEELCOTE MFG. CO. > ST. LOUIS, MO. 
THE CREAMERY PACKAGE MFG. CO 


ational Dist. of Damp-Tex Products te the Dairy in 
ere Hoe 1) W Washingt Biva “ 





Fast Tennessee Bottlers 


Group Elects New Officers 


( 


Canada Dry Launches 


Kepeat Carton Promotion 


Canada Dry’s TV star. Mary Hartline 
is the focal point in CD's repeat car 
ton promotion 





o dress 


aed 


Hart! 


GET THIS UP-TO-DATE BOOK! 


adewig Bottle Washers produce MORE and CLEANER bottles pe 

lar ore available in a wide range of sizes, including 

models having capacities to match the speed of largest-capacity 

| fillers built. If you are considering the purchase of a new bottle 
5-Year Warranty on compressor at no extra cost. sether. soul ter Gy Shaees boul The LADEWIG WASHER 
Saves you $5.00. — ond Its Ad 


Bottlers”. It illustrates and de 


vantages To The 
scribes all the improved tea 
tures of the Ladewig Washe 
and will be sent free to ony 


recognized bottler on request 


24-CASE BEV-MASTER 6-CASE BEV-FOOD ©-CASE BEV-COOLER . ° 


Write for literature and prices Write TODAY To 
MANUFACTURING CORP. 


E. Kibby St. Lime, -Ohie . ARCHIE LADEWIG CO. 


meriva s Largest Manulecturer of Private Krand Kelrigeratars Wavkesho, Wisconsin, US. A 


Trademark Reg US Pat Of 














Favorite the world over, the Sethness complete, deluxe grape line thr 
every taste. These superb bases in 2 and 4 oz. compounds with 
- the product of 65 years experience in the art. Their 
z extra rich flavor, purity and full rich color are o 
million miles ahead of competition bring 
repeat business season after season! 


ee eal Cc. O. & W. D. SETHNESS COMPANY 


926 SUNNYSIDE AVENUE . CHICAGO 4 LLINOTS 


SEND FOR SAMPLES SPECIFY CONCORD OR WINEY 
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Four TV Plugs Bring Bottler 


Plenty of Business 


Bott 


eo Kanner. left, sales manager of 
Bottling Co., Los Angeles 
helps Donald Breyer. vice-president 
{ Factor-Breyer Advertising Agency 
1load the second boxcar of water 
tumblers that were sold through four 
levision plugs of a special Creme 
O-Coco premium offer 











Filtered Water Supplied by 


BOWDEN DOUBLE CYLINDER FILTERS 
Assures a Better Bottled Product 





Ess 


Ve 13 sa 


Union Acid Proof Caramel Color #125 





® High Coloring Value 
® Free Flowing 
®@ Uniformity 


. 
Phe double cylinder combination illustrated, consists of e Service 


» Quarts Filter which removes suspended matter and 
turbidity, and a Minchar Filter which removes chlorine 
taste, odor and discoloration, Lader certain conditions 
a single bilter Lait is sutherent 


Heyeeeia also manufacturers the Lean Self-Cleaning Stone UNION SALES CORPORATION 


bilter used in many botthng plants TRI@UTOR FOR 
Our 52nd Year Union Starcu & Rerinine Co, 


wILTER COMPANY Couumpus, INDIANA 


Avenue Michigan 
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TRU-ADE INC., 20 N. WACKER DRIVE, CHICAGO 6, ILLINOIS 
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S DRAWS CROWDS 
1t Chicagos Gold 
ree was this busy Dads 
t Beer stand. Shown here is part 
rowd of 8.000 which jammed 
ommunity celebration ! 


known department store 


Vrs. Laura b. Glaser 


SOFT DRINKS FOR OVERSEAS TROOPS 

U. S. military forces in Germany are getting plenty of soft drinks—even 
during maneuvers. Here. an Army Sergeant takes time out during a recent 
field training exercise in the northern sector of the U. S. Zone to buy 
some Cokes 








GOOD RECORD... 


--- caps off to BRT a Da Ee 


a new orange! 


“SUNSATION” : Anmerican 


THE AMAZING } Pre-assembled 
4-01. FRUITORANGE! cx’ LAL AS Interlocking 


Partitions 


The orange with that FRESH taste in i 
the finished drink Cc U T 


it retains the iat of the FRESHLY ( Pp A Cc K ! Se G 
squeered orange juice € oO S$ T Ss 4 


just clip the coupon for samples and full information. We're willing to u need partitions that look best in display when you 
et the fresh fruit teste and the profit possibilities deo the convincing! tions thet perform best in keeping packing flowing 
and when you need partitions that offer extra 


CROWNS AND ADVERTISING AVAILABLE ? utting down breakage saving storage space, and 


ESSENTIAL PRODUCTS CO., Inc. platen Maka 


59 Fulton Street Estsblished 1895 New York City, N. Y 


to ee 


© KK ESSENTIAL 





PARTITION CORPORATION 


3043 N. 30th ST., UPTOWN 3.5100, MILWAUKEE 10, WIS 
Eastern Plant: Bound Brook, N J 
Midwestern Representative: 767 Milwaukee Ave Chicago, Ii! 
ADORESS Western Represantative: Western Merchandise Mart 
San Francisco, Calif 


Let's have more about SUNSATION ORANGE 


NAME 


ciry STATE 
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A PRESOLD MARKET 
for every new franchise! 





® Hard-hitting national advertising—35 million 
dollars’ worth—has Hires on everyone's lips! 


@ A franchise for your territory may be one of 
the few still available. Write today for details! 


THE CHARLES E. HIRES COMPANY 
206 South 24th Street, Philadelphia 3, Pa. 
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ONLY YESTERDAY when flagpole sit was top news~ 


7p was just starting = on its way up! 


TODAY it’s a 


household word 


throughout America... 





/he 


Al!-Family 
Drink / 
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The Cork In Your Crowns 


by M. O. GILLETT 
Mundet Cork Corp. 


cork 
at some bottlers 3 
‘ m simple 
more about this 

Insulation 

terial, 
nserts tor 

bottle 


be produced, 
' are ipproximately the 
Known fact : 

New Jersey comes the 

presented : : 
rid’s cork supply This area 
age person uses cork stretches in a narrow belt for more 
li vact] ia af “ ; 
agirectiv every aay I than 1.000 miles alor gy the northern 
y W now tl . 
: " knov - vast of Africa, and for more than 


om househol _ 
common household 1.500 miles along the coast Por 
inswer is “trees”, Cork . 
Iva 
rorms ym trom . 
pairs produces an annual crop ¢ ipprox! 
mately 250,000 tor f raw cork 


known 


and quer Oceci 


About eighty per cen f this total 
tonnage comes from Spain and Por 


reasons which nature tueal 


which together hay 
this oak tr yrows . 
a a less than half of the producing 
CC Cl at T | T T ‘ ~ Tr ~ 
ymmmer tands only in area area. The principal reason for this 
borderir the Mediterranean S« 


— lies in the fact that in Africa the 
and all a pt to establish cork 


trees are not stripped as high up 
al Ise . 
and el as they are in Spain and Portugal, 
been unsu and the African yield per tree at 


heo 1as be 
theory has beer each stripping is, therefore, consid 


provided this natural erably less than the European yield 
for the tree to protect per tree. Furthermore, many of the 
from the intensely hot winds cork stands in Africa are compara 
n as sirroccos that pe riodical tively young compared with those 
sweep across the area where the of Spain and Portugal 


1e southern The last frontiers of undeve lope d 


prolific; th 
f the Iberian Peninsula cork areas are in northern Africa 
recorded use of the Thousands of acres of cork produ 
Oak is found in ing lands have only recently beer 
early Roman wrested from the control of native 
f tribesmen, and a program of de 
and Stoppers elopment and commercial exploita 
vases. It was not ! tion of these cork growing lands 
ng of the twentieth is now in progress 
cork became an ess¢ ‘ The outer bark, that is the cork 
wood of trade, is stripped from the 
lular ! tree under the blazing sun of June 
barks of most trees and July at a time when new 
structure, that is are being actively formed an 


in part of long membranes are still weak 
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iltivat@an of cork is essen 
slow process. Trees are 
the first time when 
y to twenty-five years 
\ | whi is called 
Cork,” a product used only 
grinding. Nine or ten years 
later, there is a second stripping 
the secundeira cork, the use of 
which is still restricted. Anothe 
nine years must elapse before the 
first lot of Amadia or really Stan 
dard Cork can be cut. The succes 
sive crops follow evenly every nine 
or ten years until the tree is too 
iid to produce any more—that is, 
at an age of 120 to 150 years 
Such are the characteristics and 
properties of the Cork Oak. On the 
basis of these characteristics and 
properties, plus one other, a great 
international industry has been 
built up. That other characteristic 
of cork is most important—-with 
out it, the others would avail little 
It is the “Economic” factor—cork 
is reasonable in price. While not 
ap material, it is not « 
sive, and this is especially true, 
when its life cost is considered 
With a moderate first cost, cork 
offers the economies due to its dur 
ability and stability Long after 
substitute competitive materials 
have set or hardened or otherwise 
deteriorated, this remarkable prod 
ict of nature remains live and re 


silient and continues to carry on 
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increase your beverage 


business ) 5 % 


with these two dispensers ! 


sell your beverage as 
a branded syrup! 


te w 


SPECIAL QUANTITY PRICES 








- 


— ———_~- -— 


sell your beverage | 
as a pre-mix! 


1 with 


SPECIAL QUANTITY PRICES 





some of the outstanding fea 
teres of the PRIESAND stain 
ess steel tank 


@ Built to A.S.M.E. Code U-6? 
specifications 


@ Sefer Safety valve bullt 
nto the heed 


@ Lightweight single wal! 

construction, eliminates use of 
ing 

@ Durable b t to outles? 


any tank on the market 


@ Attractive polished clean 
to stay ear 


Liberal trade-in allowance on your present old, tin 
lined tanks toward the purchase of these new stain- 
less steel tanks. ORDERS FILLED WITHIN 3 WEEKS 


Priesand Bros., Inc. “terse tm 

















OFFER THEM AS A DEAL! 


1. Distribute them on a rental basis! 2. Sell 
them at the attractive cost price! 3. Loan them 
in return for the pledge to buy your syrup! 


Open A Tremendous New Market For Your Beverages! 
WRITE OR WIRE FOR FULL DETAILS TODAY 


STEEL CITY MANUFACTURING CO. 


190 NORTH MERIDIAN ROAD - YOUNGSTOWN 1, OHIO 
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Goody 
ORANGE DRINK 


New! Delicious! Profitable! 


Here’s a refreshing drink to liven up beverage sales 
in your market. Another popular Goody money- 
maker, Goody Orange Drink is made of tree-rip- 
ened California oranges and is shipped to your 
plant in one gallon tin containers—6 to the case 
A Goody Orange Drink franchise may be available 


in your territory. WIRE OR WRITE TODAY! 








The GOODY Company 318 7th Avenue, North 


Minneapolis 1. Minn. 





STAINLESS NICKEL 
STEEL ALLOY 
SANITARY 

AND BRINE 


LINE 
v VE 
ALVES FILTERS 


TUBING 
L. C. THOMSEN & SONS, INC., KENOSHA, WIS. 


Sanitary Equipment for the Processing Industries 
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Mission to Start Largest Ad Drive 


A NEW Dar 
1S DAWNING 


Mission's 1952 advertising and merchandising plans were unveiled 
at a series of eight well-attended regional meetings last month. Bottlers 
and parent company executives in attendance at the Portland. Oregon 


meeting are shown above 





James 
Charles E. Hires Company 
Re-Elects E. W. David President 


\dver 

Dad's Root Beer Company 

slit fiedieiReeae: cok" Wie Appoints Ross Roy Agency 
toot Beer Company Edward W. David was re-elected 


Piotrowski and 
' cago office o resident of the Charles E. Hires 


r. Thev were assisted 





itatives§ ¢ | . . ‘ 
to na ive! ) Philadelphia, at a Board of 


meeting of the company 


Other iflicers elected were 


harles FE. Hires, Jr.. Chairman of 


R. Spingler, Ex 





he Board; Johr 
ve Vice President John G 


Mayet Vice President and Secre 
tary F. Gorski ( 
Presider ! harge 


Harold G. Scheehle, Treasure 


Mission 1952 
al nation 
come at the p 
selling season ar 
point-of-sale FLAVOR FIRM STAGES ANNUAL SALES MEETING 
Top officials and representatives of the Virginia Dare Extract Company 
gathered recently at the firm's main office and plant in Brooklyn. New 
York, for their Annual Eastern Sales Meeting. Kneeling. left to right 
Harry Dessender. Vice-President. and Henry Kellerhals, Secretary. 
Seated, first row: Dr. Clarke Davis. Technical Supervisor; Dr. B. H. Smith 
Chairman of the Board; Lincoln Young, Vice-President and Sales Man 
and, Lloyd Smith, President 


earl 


ager 
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YOU CAN MEET COMPETITION! 


WITH THE 


SELECTIVE VENDOR 


the mpact, simple. manually-operated vendor you 

save been looking for! The “Roulette” Vendor has been 
ested and proved in years of service. Easy to operate. easy 

maintain, simple in design. it offers the customer his choice 

{ drinks. Equipped with slug-rejector, durably-made, this 
Vendor gives years of low-cost service 
HIGH CAPACITY: Holds nearly five cases, with 40 bottles in 

Roulette” Vendor and 72 more in the pre-cooling space “Circumstances alter cases "* Beverage cases 
MODELS 

M.40 vends 40 6. 7. or 8 oz. bottles are no exception. Their size, shape and construc- 


XM 40 vends 20 12-02. and 20 6-oz. bottles , 


SM-40 vends 30 12-oz. bottles ion features are determined by the physical charac- 


IMMEDIATE DELIVERY! ristics of individual bottles 
Bernitz Dev-2 istom-made"’ beverage cases are correctly 
DRY-ELECTRIC BEVERAGE COOLER 


designed to suit your needs, thus reducing break- 


age to a minimum 


THE GREEN COMPANY ic. 


265 Post Road Dorien, Connecticut 
Piant - Bellows Falls, Vt 





One of the hardest things to do is to do something 
now that can be put off 

Undoubtedly, many who read these lines have in- 
tended in the past to write in and get the details 
on a B-1 franchise. 

They realize the growing popularity of the lemon- 
lime flavor, and particularly the growth in popu- 
larity and sales of B-1 Lemon-Lime (and Sparkling 
Water.) 

If your territory is open this is a real opportunity. 
Why let it be a lost opportunity? Obey that im- 
pulse now. Write or wire— 


THE B-1 BEVERAGE COMPANY 


2301 Hampton Avenue 
St. Louis 10, Missouri 











COLOR: White. baked enamel. In quantity shipment we can 
furnish them in bottlers own color and design. SIZE: Height 
46° overall (including “Roulette” projections.) Width, 26”. 
Depth. 26 

INSULATION: 2), Fiberglass on bottom, 2” sides and top. 
DEPENDABLE REFRIGERATION—A hermetically sealed, %4 
h.p. unit is concealed in the base of the box. It slides out 
easily as a complete unit if servicing is required; never needs 
detrosting: motor factory-lubricated for years of service 


"ROULETTE" can be furnished with 5c, 6c, 
7c or 10c coin device 


Write today for prices and literature. 


Bernitz Manufacturing & Machine Works 


2125 Indiana Avenue Kansas City 1, Missouri 
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3MC’s SMALLEST DIESEL 
Genera! Motors Corporation 
Truck and Coach Div.) has 
introduced the smallest 
and lightest Diesel ever to 
be commercialized for use 
on American highways 
The truck (GMC D450-37) 
is a two and one-half ton 
unit with five available 
wheelbases. The compact 
110-horsepower model fea 
tures an electrically-oper 
ated shift control and an 
air-actuated hydrauli 
brake system 





Versatile Yale & Towne hand lift pallet trucks are ‘now available with 
a dual-purpose superstructure that enables them to handle 7- and 12 
inch skids (left and center), as well as single or double faced pallets 


(right) 





Hand Lift Pallet Truck 
Handles Skids, Pallets 
Har lift pallet 
Philadelphia 


vne Manufacturing Com 


trucks 


Division, 








NEW BEVERAGE DISPENSER 


Modern Refreshers. Inc., Chicago 
has designed a new beverage dis 
penser, the “Buckingham,” which 
combines simplicity of design with 
unusual animation. Beverages cas 
cade from the top of the sphere 
downward, over graduated plastic 
cascades. A top light illuminates the 
fountain. Unit has a 12-gallon ca 
pacity and an 8” diameter filler hole 
on top. Entire unit is 18" in diameter 
and 30° high 
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18 clamped 
a backrest for the 
the truck. When low 
adjustable to either 
e cam and slot arrangement 
ls that this truck 


inch skid heights by 
] 
Si 


in those plants and busi 
establishments where there is 
fficient volume of either skids 
r pallets to keep a specialized truck 
for each busy, or where flexibility 
desired because of varying loads 
The truck is available in either 
mechanical or hydraulic lifts. Plat 
form trucks car be similarly 
equipped so that they can handle 
several sizes of skids. For further 
nformation, write to the Yale & 
Towne Mfg. Co., 11,000 Roosevelt 
lvd., Philadelphia Pa 


Display Rack Is Easy Handling; 
Protects Against “Pirating” 


A new beverage display 
’ 


rack, known as the “Safety De 


f 


n introduced by the 


ender,” has bee 


of 
new unit holds 30 car 
or 12 oz ttles, and 
ilar frame and heavy 
are permanently 

Diraity 
1 of this 30-carton 


rack is said t 


dom from obstruction in loading 


assure absolute free 


ind removing cartons. It also pro 

S against the “pirating” of 
space, intended for the beverage 
belonging to the rack owner, by 
other outside brands. Separated 
ompartments and shelves have 
been eliminated for this reason 

Construction is all of steel with 
baked enamel finish, and it is avail 
able in standard bottlers’ colo 


The metal plate at the top of 


Frontier's “Safety Defender” Rack 
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SUN SPOT WATER TUBE 


BOILER 


Fast Steaming 

Refractory Baf- 
PARENT COMPANY'S fate 
tically All Heat 

Units From Fuel 


COOPERATION nae 


Insulated 
Fully Automatic 


Equally Efficient 
With Stoker, Oil 
or Gas Burner 


KISCO BOILER & ENGINEERING CO. 


2414 DEKALB ST., ST. LOUIS 4, MO 


START BOTTLING 


Cash in on this 


Parent 
“wed / Company 


“One for all and all for one... [ggietemai. 
> thesis Brose for 


eee iS our slogan in ever 25 yeors ‘ 

dealing with our SUN HOCOLATE PRODUCTS co. 
SPOT Bottlers. They ct 0¢ SCOTT STREET, CHICAGO 10, ILLINOIS 
always have our com- 
plete * cooperation. 


rare never eae =| Sales Opportunity 
way” measure with us. 
Ask our presently oper- anarunmae, Uheanes scam imate tapeiaies enue ter 
ating SUN SPOT Bot- [wuawtneimaacok ee 
Y tlers' Their answer is our lion Sh Sane a> ae oA cameos eamivalaene of Taee 
Praportionate appearance of who may have other lines they sell bottlers 


er. & Tez. bottles our success. 





If you ore in a position to cover a territory with a quality 
flavor line poying oftractive commission on established 
and new business, write full details of experience, lines 
c , I, handied and territory covered to 

> ptails Ta rancnise, write to 

or Gera egc Wd . 7 C. L. Schroeder, General Sales Manager 


SUN SPOT COMPANY OF AMERICA ist tem tenes nee 


Minneapolis 4, Minnesota 
1520 RIDGELY STREET, BALTIMORE 30, MD. 
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84-Page Book On Caustic Soda 
Offered Free 


Demonstrating the new Great Dane Pallet. Note that cases rest on stee! 
channels. not on the crowns. Thus, every case is accessible 





National Uniform Supplier 


Offers Local Service 


mas tT 7 > 
“7 The Magson Uniform (Cc 
thr aallets vr 15 case ’ 

ee pal ( Cases Kensington, Conn which lease 
The nuf ti so produ 
The manufacturer al produ iniforms t rs’ personnel 
ing pallet-twpe truck bodies, reports 

I | I ‘ | i monthly service charge 
hat present rack type bodies " 

reg Y leanir pressil 

+} regular ¢ a \ pr ! 
ne 
placement 


gy is done 


makes 
ties where 

may have accounts, be they 

N.Y.( Philadelphia or Atlanta,” 


ympany official advises. “Our new 


Foote & Jenks 


Holds 51st Annual Conference 





inuary i I plant iu ! yt s for our ware- 


house 


New Pallet Makes Every Case 
Accessible to Routemen 








i “Grea 


rmati pus 
new pro 
f 
ecessfu 


represent 


Angeles and William 
Montgomery 


KEEPING EMPLOYEES HAPPY 


nes anapolis 


Profit-sharing and pension plans are 


Main, Greensboro keeping employees happy at the 
Maute Wauconda Geo. J. Meyer Manufacturing Co. 


: prominent bottling equipment mak 
orse, Worthing ers. Here, Vice-President and Gen 

Moseley eral Manager George T. Meyer de 
Ross os livers a profit-sharing check to Wm. 
— i Lade on the latter's retirement after 
Torjusen, Welles 23 years’ service with the firm. Lade 
ind Earl Weed and will also henceforth receive hefty 
monthly benefits 


y 


KSor 
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FEATURES 


Thellt 


_TheUn 


tio 
Follow UNDER- ain 
ding in heavy 
orking sp? 
on seasonal con 
ide, open, Po 
ll needs. 


Fin 
loading oF ¥ 


ger-tip control 
nloa 


° protrude to occupy 


space oF expense 
UNDER-DEK 


conventional 


UNDER: 


eay@ CLCCettt 


Bodies 5-w! 
Built to fit a 


n on this film 


or closes doors per 


mitting 
traffic. No doors 
ce. No lost 
version. 
iletized, 


Place Your Order NOW 


HESSE 
CARRIAGE 








Used Equipment at 50°: Off! 


@ Fully Guaranteed @ For Exact Needs 


@ Prompt Delivery @ Modern Types 


Remarkable offers at incredible savings. 
12 Spout Liquid Red Diamond 
Filler 
32 Spout Liquid Low Pressure Filler 
CEM 28 Spout Filler 
CEM 250, 500 100 GPH Satura 
tors—Stainless 
Liquid 200, 300. 500, 1000 GPH 
Carbonators 
Miller Kendal! 8 Head Mise 
| Meyer 4 mp. 12 wide Quart 
Washer 
| Miller Hyd x 
New Buckner . wy 
Water Polisher washer 


| Liquid Cooler ss tower 


L 180 cph autc 


sreate rine r HP Carrier compressor 

s ws er e Potter & Rayfield Instantaneous 
type cooler with 10 HP Mills 
mpressor 

1500 GPH Baker Cold Stream 
Water Coole th |—It5 Ton 
Baker Compressor 

24° Infileo Filters 

36" Infilco Filters 

With all valves piping and new 


Leake 


packing 
Complete Syrup Room Equip 
nent Partial List only) 


Whatever your equipment needs—Contact Buckner first 


BUCKNER EQUIPMENT CO. 


Liquid Handling Materials and Equipment 


Dept.NB 2524S. Wabash Ave. Chicago 16, Ill. 


Phone DAnube 6-1344 





Write or Wire 


No other complete line franchise offers 
h effective sales aids! New point 
of sale program, New newspaper 

ads. New carton design. New quart 
bromotion. New sompling and other 
special campaigns ovailable 


For complete details, write today— 


CITRUS PRODUCTS CO. + 
C 

















MUNDET CROWNS 
for 
THE CROWNING PERFORMANCE 


MUNDET CORK CORPORATION 


710! Tonnelle Ave. 
North Bergen, N. J. 
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Big Mixer Promotion taverns which have pushed Squ GETS SERVICE AWARD 


Underway by Squirt Bottlers 


J. W. Haines, technical service repre 
sentative of Oakite Products. Inc 
manufacturers of industrial cleaning 
and allied materials. is shown re 
ceiving the D. C. Ball Award for Dis 
! tinguished Service from John A. Car 
100.000 Ze} s " ter, Oakite president. as sales man 
ager Frank L. Oldroyd looks on. The 
award is presented annually to the 


sold 
, member of the firm's nationwide field 
organization adjudged to have ren 
dered the most outstanding service 
to industry during the year 
Bill Jay. Squirt Company Vice-Presi Y 9 Y 
dent. displays three of the essential 
promotion pieces in the Glow-Ball 


program 
piece has 





room for the insertion of the name 
f the brand of whiskey 
For retail liquor | t} The new Squirt promotion is a 


th 


re 
eee oe Glow-Ball promotion package offers further indication of the company’s 


irinkers display pieces for use in windows increased stake in mixer business, 





mixer as well as within stores. I iquor dis and follows the established policy 


r . : 
t. In tributors are able ake use of a of ising special promotions to 
_ further n tl program stimulate opening of new accounts 
a Glow-Ball bottl or bottle and increasing turnover within old 


whiskey accounts 


PLAN ‘52 PROGRAM 


salies-stimuilat 


program is a f 
pink Glow-Man dis 


lark corner 
Glow-Man 


lessaye 


+ \ 
Ss yiowln 


colors 
200 Squirt bottlers have 
the Glow-Ball 

reportedly, are well 

H 
Squir ( iy, has commented 


ished the results to date 

erb i President of The 

At the St. Louis plant of Bevco Co., Inc., sales manager Sam Dorman 

“Wher ‘ Behe STAN : maps out the firm's cooler and vendo: marketing plans with Earl A 
yhene rt and whiskey ge Wilkerson, southeastern district representative. Jim McElroy, production 

head, and Harold Rowton. mid-central states representative. Bevco is 

introducing 2 new units in its 15-case “Sales Maker” and “Selectee” 

multi-flavor vendor. 


together } offer unique tie-in 


possibi \ I liquor distribu 


tors pi 1 hat bars and 





February, 1952 





BROCHURES AND CATALOGS 


Portable Co 


nveyor Data 


B 


Steel-Framed Hand Trucks 


Fa 


Hand Ty 


i 


Yale & Towne Electric Trucks 


COLORING: 


ACID PROOF CARAMEL 


FOAMING TYPE CARAMEL 


Caramel Coloring 
for ALL TYPES of 
CARBONATED BEVERAGES 


Somples on Request 


D. D. WILLIAMSON & CO., Inc 


$29 FORTY.SIRTH AVENUE, LONG ISLANO CITY 1. WY 
190) PAYNE STREET, LOUISVILLE, KY 


New Bottle-Washing Folder 


Makes friends 
for your brand! 


PAUL REVERE PALE 
Extra Dry GINGER ALE 


2 oz. toagallon of syrup! 


Step up quality reputation of 
your brand of beverages 
Bottle this premium blen nded, 
mellow aged, sparkling, clear 
Ginger Ale. It gives crisp char- 
ter to mixed drinks at t 
ern or home. Prove it. Ord 


Qa trial supply today 


MAKERS OF FINE FRUIT JUICE FLAVORS 
302 S$ CENTRAL AVE. BALTIMORE 2. MD 
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Handy 
Pax, Social Security 


n ished by 
request t lating Ir 
West 


1509 S 


ey 


Catalog On Filtering Equipment 


“ mp 


reher 
ene 


WeeKIV, 
semimor 1 na 


All 





Higher Sugar Prices Ahead? 


vl iv ive 
But re 


the apparent change in 


and mavbe not 


irdless of current crops, 1952 quotas and 


yoverniment planning and 
indicate the possibility of tight and dis 


polietes deo 


torted supplies plus increased prices SoOmetirne 


this vear 
Phat. 
*SLGAR-— 1952 


whi ve just pre pared a bulletin called 


outlook in detail 
pitfalls im the 


It reviews the domestic price 


points to both opportunities and 


present situation and highlights the proper place 


of the futures market in your plans for the year 
If vou'd like acopy of “SUGAR 
And if vou'd like us to discuss possible 
able futures market it 


1952 *,simply ask 
and profit 
wavs that vou might use the 
ar, just ask that, too 


Well be happy to help vou plan a program suited 


to your particular needs and charge nothing for 


this service. Just call, come in, or simply write 


Department 7-CI 


MERRILL LYNCH, Prernce. FENNER & BEAN 


Delbric 


montnis 


Guide Shows Correct 
Deductions 


ised edi- 


tax and 
are 
eat h 
peau VENDOR SERVICE MANUAL 
Dixie Cup Company s Vending Sales 
Division has announced publication 
of the Cup 
Vending Dispenser Service Manual 
Packed with diagrammatic 
failure-diagnosis-remedy 


new “Dixie Automati« 
illustra 
tions and 
charts, this 
to servicing Dixie Cup dispensing 


trouble-shooters’ guide 


mechanisms may be obtained on 


request 





CROWNS 
As You Need Them! 
When You Need Them! 





ndustry 
with Precision-made, brightly 
thographed CROWNS for 


than 20 


has been serv ng the 


more years 


Need delivery in a hurry? Need specie 
decorations? — Stock designs? — Just call 
We also manufacture metal SCREW CAPS 


from 18mm up to 89mm 








NEW YORK 5, N. Y 


Cities 


0 PINE STREET 


Offices in 9 
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Penn Cork & Closures, Ine. 
Evergreen $-4416, 7, 8 and 8 1155 Manhattan Ave. Breokiys, #. Y 
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NIAGARA BOTTLE WASHER. 


“Custombilt’ e « « can handle any size bot - SERENA Ce 


tle from 4 ounce to 5 gallon! Widely used by bottling 
plants, food companies, mineral water, fruit juice 
bleach and wine bottlers 
¢ Available in several capacities and sizes. 
Expertly designed and engineered. No jets to clog, solution 
renovator filters solution water every few minutes and dis 
charges contamination Iwo compartment; makes its own 
rinse pressure; saves water. Completely welded, no castings, no breakage 


¢ Write for complete details. 


NIAGARA BOTTLE WASHER MFG. CO. 


27 FIRST STREET TOLEDO 5, OHIO 


7c 
a Sh 





NAMES IN THE NEWS 


Clenshaw Glass Co., Ine 


4 Vl 


EDWIN J. SPIEGEL 





the company 

in 1937 and will 

treasurer as 

also a direc 

nd a member 
ommittee 


became 


GEORGE W. MEYER 
The World’s 
Best 


TRADE MARK REG. Opener 
STATIONARY 
BOTTLE 
OPENERS 





FOR PRINTING 

“ . . For Half Deoth Cases 
Eliminate loss of ( COMPLETE SCREENS 
bottles and contents. : ASES READY TO PRINT 


Prevent danger to nd us your Larger Sizes in proportion *@eh $10.00 
the public. . marks SQUEEGES $1.50 
P ee hg A ag STENCIL PAINT ony color $3.00 qt 
Have long life. t Write For Quotations On Special 


Brown Manufacturing Co., Inc. FN -Ta°'-) hae toe eee ee 


“OW IT WORKS NEWPORT NEWS, VA. 
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It Costs No More to Use... Our 


ACID-PROOF CARAMEL COLOR 


Guaranteed to be the finest Acid-Proof Caramel Color on the market, 

it 1s brilliantly clear, free flowing, and exceptionally strong 

You take no chances when you take advantage of our experience and 
service. You are assured of quality and dependable performance, 


backed by 70 years devoted to the manufacture of fine Caramel Colors 


SETHNESS PRODUCTS COMPANY 


1300 W. DIVISION ST., CHICAGO 22, ILL. * 41-1) 29th ST.. LONG ISLAND CITY 1, N.Y 


May 1, 1951 


tant Director 


was named Assis 
Advert 
July 1 


extended 


B-1 Beverage Company Armstrong Cork Co. 


Reelects All Officers } gnation of E. Cameror 
Hawley Advertising 
ind Promotion of Armstrong 

Pa ane sence he was appo 

R } Director 

sanz 

im has been announced 


Armstrong 


and 
Mr 


leave of 


Sing 
Promotion and or when 
as director ol 


Hawley began at 


the 
Cork Company, Lancaster 
appointment of Ma 
succeed | 


the 
Atlantic Extract Co. 
The Atlantic 
ton has announced the 
Arm of Andrew I 
Or sales of the 


J Backstrand Extract Co. of B 


appointment 
the Stone to 


1938 


nzhaf joined 


head i} 


organization franchise Neeco Coffee 








0. C. THENER 





Dr. Ar 
James |} 
rwitz, Jr Car] 
J. O'Toole; and 


C. Thener 
M.D.; 


il. Cit 


Kle 


PROMOTED BY PEPSI LEWIS-SHEPARD AD MANAGER 


1] : 
all of St. Louis 


elected 
Kleir 
James E 


Paul M 


Thener was re 
Dy Andrew G 
President 


‘reasuret and 


Philip H. Rubenstein has been pro 
moted to vice-president of the Pepsi 
Cola Metropolitan Bottling Co., and 
general manager of the company’s 
plant in Long Island City. N. Y. This 
plant. said to be the largest single 
bottling operation in the world. pro 
duces one million bottles daily 


David W. Niven has been appointed 
advertising manager of Lewis-Shep 
ard Products, Inc., Watertown, Mass.. 
materials handling equipment manu 
facturers, President Arthur L. Lewis 
has announced. Mr. Niven. during 
the past four years. was associated 
with “Life” Magazine. 


secret 


ary 











For over 30 years... FAMOUS FOR 


GINGER ALE 


MONTE CRISTO - --- THESCO 


two favorites with bottlers who want the best! 
A Full Line Of Distinctive Quality Flavors 


297 Pearl Street 
New York City 7,N. Y. 


THEAL & PILE, INC. 
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for more thorough general 
cleaning at lower cost... 


DIVERSEY 
DITRAN ° D-LUXE 
DIVOLUXE DIFLEX 





Brisk 
Weather 
Suggestions 


Ke Liner 


GINGERS 4 


CREAM 


No. 1828 


oT W26 th St. i 


THE GINGER HOUSE 


..» folds in any direction! 
rolls Exceptions; flex) 
bility with fu 
fective quatiy Pre 
tor ry 
“Molds 


les of 
9otion 


Write Dept. 591-C 
for samples and 
literature 


MANUFACTURING CO inc 
591 Ferry Street Nework 5, N. J 
CORRUGATED PAPER PRODUCTS SINCE 1919 


yvunced the ay 
de R. Pe 
Manager 
x51 


re, as 


Sales for 
More 
( 
Poore 


Doane, 


+ 
its 


located at 


E 
 N 

Mr 

ID) 


. Charlotte 
capacity, 
Norma! 
in the 


known 


and 


7 ' 
well tine 








CORN PRODUCTS DIRECTOR 
J. Albert Woods has been elected a 


tor 


Dire< of Corn 
Co.. New York City 


president and a dire 
i 
mercial Solvents 
Orange-C rush Company 


i ROH —_ 


Corp 
several other directorships 


Products Refining 


Mr. Woods is 
tor of the Com 
and holds 








Link-Belt Company 


Misty 
CLEAR CHOCOLATE 


The 


... ORDER YOUR TRIAL GALLON 
OF NEW ... SENSATIONAL 


chocolate you can see through!” 
Made 


* Pure Ch ate Bean Extraction 


45 Suffolk Street 
New York 2. 1Y 





SALIENT FLAVORING CORP, 


CANADA DRY CONTACT 

Edward H. Benedict. formerly assis 
tant to the television network sales 
manager at the American Broadcast 
ing Co., has joined J. M. Mathes 
Inc. as a contact man on the Canada 
Dry. Inc. account. He is a specialist 
in merchandising and marketing 











TREENBOXCO, 2" 


Manufacturers of WOODEN BOXES 


# Every OESCMPTION 


TIOGA AND MEMPHIS STREETS 
PHILADELPHIA 54 PA 
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PAL, INC., 1625 K ST. N. W. 
WASHINGTON 6, D.C. 


& Mason, Ine. 


M il $] for a Trial Gallon 
al of Bottling Syrup 
Prove Marbert is @ Great Cole Get this test gallon, 
Bottle ‘and. taste it.. Send a dollar to Marbert Products 
Inc, 19 E. Lombard St., Baltimore 2, Md. Offer good 


in United States and Canada only Syrup aveileble for 
Test Only. Marbert sold in Concentrate form 


You Can't Buy a Better Concentrate Than 
MarBert Coin 


Continental Can Co. 


Continental Can Company re 

tly announced the appointment 

Brockett to the position of 

t Crow! and Cork te 

with headquarters in Chi 

according to ( Ek. Maier 

neral manager of Research ane 
Murray, general manage 


and Cork Division 











Cott Beverage Corporation 


1 





Niulomoline Liguid Sugar 


CONTROLS batches... 

DECREASES labor costs... 

INCREASES production .. 

ELIMINATES bag dust, lint, and sugar spillage. 





TANK CARS — TANK WAGONS 
Order direct or through Brokers 





THE NULOMOLINE DIVISION 
AMERICAN MOLASSES COMPANY 
120 Wall Street, New York 5, WN. Y. 


BROOKLYN, N. Y Plants at LOS ANGELES, CAL 
HICAG HLL MONTREAL, CAN 
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REPRESENTING HYSTER 


Appointment of Jack Cairns. above 
as district manager for Hyster Com 
pany. materials handling equipment 
makers of Portland, Ore., has been 
announced by Phil Hill. general sales 
manager of the company. Mr. Cairn's 
territory will include portions of 
Florida. Alabama. North Carolina 
and Georgia. 





Beverage bases and flavors by 


TheoNett 


give color and taste appeal to your products 


For 62 years Theonett & Co. have been serv ng the 
bottling trade faithfully —helping customers gain 


new business ... producing quality merchandise 


®@ ORANGE eLEMON eLIME ¢ CREAM SODA 
© IMT. STRAWBERRY @ IMT. GRAPE «GINGER ALE 








Citrus Products Co 


Whitney Chain Company 


Mt 
vi 





SCHAEFER WOBBLE 
TYPE NYLON BOTTLE 
BRUSHES GLEAN BETTER 








-LAS 


IDEAL ELEVATES TWO 


Two important promotions have been 
announced by F. H. Dean. president 
of Ideal Dispenser Co., Bloomington. 
Ill. H. A. Putnam, left. formerly dis 
trict representative, has been upped 

ODHAEFER BRUSHES to general sales manager of the 
vendor manufacturing firm. John C. 
— MILWAUKEE — Rieger. right. former sales manager 
has been promoted to general man 
By weighing the amount of Nylon — If not, pay yourself many savings in ager 


used in each Wobble Type Bottle production cost this easy way. Buy 








Brush, Schaefer brings you three a half set of Schaefer's for each ma- 
important money saving advantages. chine now. Run them with the 
1 Your bottles are cleaner brushes you are now using Com- 
2. The brushes wear longer pare the quality superiority of 
3. You reduce machine bottle Schaefer to your own profit making 
breakage satisfaction. Order now. Our de- 
You can prove each of the advan liveries are reasonably prompt. 


rages © your own satisfaction, Per SCHAEFER BRUSH MFG. CO. 


haps your bottle washing machine 
Pye ONES BUaE MENS 117 W. WALKER STREET 
are not equipped with Schaefer MILWAUKEE 4, WISCONSIN 


Wobble Type Nylon Bottle Brushes Buy Schaefer...It’s Safer 


DESIGNERS OF BOTTLING BRUSHES SINCE 1910 HEAD WYANDOTTE DEPARTMENTS 


P. N. Burkard. left. has been named 

head of the Industrial, Railroad and 

Aircraft Department of Wyandotte 

ss - y Chemicals Corp., Wyandotte, Mich. 
_— ~ : y His former post as Director of Tech 
. nical Service for Wyandotte's J. B. 

- Ford Division has been assumed by 

Long Seem Boule ve-Gallon Bottle bv Shaped Revolving | Filling Mach Donald E. Anderson, right. formerly 
188 ‘ 


fy 
Brushes Brush N Brushes for Outside] Brushes No. 117-/ Assistant Director 
No. 141-BN ©. 1 Bortle Washing 
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CLASSIFIED 
ADVERTISING 





RATES AND GENERAL 
INFORMATION 
ON CLASSIFIED ADVERTISING 
@ For sale, Exchange and Wanted 
Advertisements are available to read 
ers at the following rates: 25 words, 
$1.50 each insertion; 6¢ for each addi 
tional word. Address or box number 
is not included in word count. A num 
ber, or group of numbers is considered 
as one word 
@ Orders for classified advertising 
must be accompanied by payment. 
@ Those advertisements which do not 
comply with the established headings, 
or which advertise new products or 
services are not acceptable. The Edi 
tors reserve the right to change or 
reject any advertisement submitted 
for these columns 
@ All advertisements appearing in 
these columns are bona fide. In an- 
swering same, please take notice that 
letters must be sent to the box num- 
—— 


ber, initials, name or address given by 
advertiser 





N. B. G. assumes no 

ondition or descrip- 

in this section. 
@ Under no cnucumstances will the 
N. B. G. give the names of parties 
where box number or initials are 
given as the address. All answers 
sent in care of this office are promptly 
forwarded 
NATIONAL BOTTLERS’ 
GAZETTE 

9 East 35th Street, New York 16, N. Y 


responsib 
tion of ite 


SPECIAL 
ANNOUNCEMENTS 


BOTTLERS’ TRADING POST 


WE BUY - SELL - EXCHANGE 


MACHINERY LIQUIDATION! 


Complete 24-spout liquid plont 

Filler, washer, corbonotor; 15 h. p. ice 
mochine; Stor Liquid water polisher; Cem 
mixer; Complete Lomax sirup-room equip- 
ment; Permutit 500 g. p. bh. water treating 
system; conveyors, etc 


ALSO:—2—12 spout Red Diamond fillers 
1—500 gal. Liquid carbonetor 
1—500 gal. Lomax sirup moker and 

filter 

1—12 heed Cem mixer 
1—3X York water cooler 
1 Miller sirup cooler 
2 Peerless filters 





SPECIAL! — 
2000 Ceses 12-02. A.C.L. Steinies 
5000 Cases Tall 7-02. Sode Bottie: 





AIDMON BOTTLE & SUPPLY CO. INC 


7615 3rd AVE BROOKLYN GOD NY 
BEACHVIEW €@-3450 

















HOW 10 BEAT RISING 
BOTTLE COSTS! ! — 


Watch this column for special 
bottle bargains 


SPECIALS OF THE MONTH: 


7000 full depth wooden cases, 24 ea., 8 o7 
Flint sodas, 8%," ht., small lettering around 
base 

100,000 full depth wooden 7 or. cases, inside 
dim 3 n9'/g 18% 15¢ ea 

3000 gr. 6 or. Flint soda bottles, 14 o:. wt 
7%," ht., lettered Nutri-Cole (out of bus 


ness) 
7000 gr. 12 Amber Juice Bottles, 24/Ctn 
27 mm. white cap finish, suitable for cork 


Write—wire—or ‘phone . 


|. BASKOWITZ 


BOTTLE COMPANY, INC. 
1301 Grand St., Brooklyn 11, New York 
HYocinth 7-1775 


iT 1S INCOMPARABLE! 


A-1 Cola Base Concentrate 
“The Cola of Superior Flavor” 
write for tree sample te 


CLOISTER LABORATORIES, INC. 


Chicego 10, ti. 





= 325 W. Huron St. 








February, 1952 


Charles A JACOBOWITZ @. 


207! MAIN STREET aurracoteamy AmMERST 2100 


IMMEDIATE DELIVERY 





Cem 40-spout filler 

Dixie Model F one-mon automatic, stoiniess 
trim 

2 Burns Model G automotic fillers 

Bures M 7 

8 Stainless corbonators, 250-1000 gph 

Liquid ond Jumbo crowners 

3 Mejeanier Cerbo-Coolers 

Liquid Model 901 cooler with 10 HP 
compressor 

Meyer-Dumore 5-comportment, |16-wide 
quart washer, used 6 months 

Liquid 18-spout Red Diamond Filler 

Borry-Wehmiller 24-wide, 5-compartment 
wort washer 

Cellule 8-disc floor model syrup filter 

Cem lé-heed beverage mixer 

Evans gas fired hot woter heoter 


Partial listing only. Whot do you require 





and what do you have for sale? 
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Sewing American Industry for.over BO Years 


CLASSIFIED 
ADVERTISING 


FOR SALE 


Business Opportunities, Bottling Ketablich ments 


SALE 


FOR SALE 


Machinery, Apparetus, Materials, Bottles 


FOR SALE 0 g 


TM) g ¢ new 


FOR SALE 
gt e 7 


P&R 


xie ( 


FOR SALE 
210; 120 


wi 


FOR SALE 
‘ i 


Hored 





aan aca te Tiras tle Ra mt Hs 





FULL OPENING 


DRY ICE 
CONVERTERS 


Save Up to 60% of CO, Cost! 


Take Full 50 lb. Cakes 


WRITE FOR FREE FOLDER 


describing how you can save 
a Me ee 


operation details 


P. ©. Box 1652, Tulsa, Okla 





CONSULTANT 
Preparation and Production of Carbonated Beverages 


S. A. and Foreign Manufecturers 
Served 
OR. FREDERICK H. POLLACK 
Lorree Laboratories 
8 28 Asteria Beutevara Long istend City, m. Y¥. 


Leading U 








We Will Buy At Any Point 
Any Quantity of Emptied 10-Gelion Grapette, 
Double-Cola, and Pepsi-Cola Metal Cans: 
asd Also Wooden Kegs, Barrels and Stee! 
Drums 

BUCKEYE COOPERAGE CO. 
3803 Orange Ave. Cleveland 15, Ohio 





FOR SALE.—: IXIE D” fille 
i} washe 5 HP “P&R” water 
1-100 ‘gal. stainless stee 
filte 


priced very 


“ 
separate pieces.-O 





FOR SALE 


Approsimately 000 gross 6/,-ounce capacity 4-ounce 
weight, emerald green sodas initialed on the shoulder 
pected peper 2 


FOR SALE 
ate service cartons; 500 cases, 12 each . 
24-0un green, amber, flint, with or without cases: (500 
half-depth cases for 7-ounce and |2-ounce: !2,000 cases |2 
ounce flint export shape beer botties, packed 2-dozen pa 
per fibre board boxes, witable for Army Camp deliveries 


SIGNER BOTTLE SUPPLY CO. 
Wiistech & Dalton Sts., Cincinnati 14, Ohic 
Phone: Cherry 6227 


‘ I 
4 





FOR SALE Mille 





OLA 


I 
40 


ad wit suipment.—PEPSI_ ( 

ALWAYS BUYING Sctough Reed, Bapeus Menke Baek 

Seda Water Tanks—Biock Tin Tubing — 
Syphon Tops. Get Our Prices First! 


RELIANCE LEAD SOLDER & BABBITT CO. INC. ; i 


399 Genesee St Buffalo 4, N. Y. 


FOR SALE 





FOR SALE 


ye 





FOR SALE 
300 gross, 7'/, o2 Tall Flint Sodas, New 
700 gross, 8 oz. Tall Flint Sodas, New 
30,000 cases, 12 ot. Emerald Green Ales 
Ballantine style 
10,000 cases, 12 oz. Export Shells. paper part 
tions, 24 ee FOR SALE 
ases, 12 or. Steinie Shells, paper part " 
tions, 24 ea 
ases, B-1, ACL Emerald Green Bottles 
& Boxes 24 to '/) depth case 
ases, Used 2 dor., 12 ot amber select 
Beers 
We buy al! surplus bottles and Crowns 
PENN BOTTLE & SUPPLY COMPANY 
5419 Cherry Street Phila. 39, Penne 
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CLASSIFIED 
ADVERTISING 


4 


FOR SALE 
$5,000 


ATR’S 


“ 


FOR SALE 
7M 


I M 


February. 


MI 


CLASSIFIED 
ADVERTISING 


NK P. CATANIA 
CROWN CORP 
go, I 21 


ete w ters 
$1. 350.00 


COCA-COLA BOT 
i S D243 


WANTED TO BUY 


. Rottling Outfits, Bottles, Boxes, Machinery. Material. 
ae) 


WANTED TO BUY Bottle 


VER BROF 
ERAGI ) ” Webst Aver 


WANTED TO BUY 


WANTED 


WANTED TO BUY 


TO BUY 





WANT 
TO GET 
YOUR 
HANDS 
ON GOOD 
EQUIPMENT ? 


Some Current Values: 

© 12W.4C Two-end Meyer 
washer 

10 h.p. Liquid Stainless Stee! Cooler 
28 CEM Filler & Crowner 

40-spout CEM Filler & Crewner 
24-spout Red Diamond Filler & Crowner 
2-24" Loomis Manning Water Filters 
4W2C Meyer Dumore Washer 

20 spout CEM Filler & Crowner 


250 GPH Red Diamond Stainless Car- 
bonctor 


Dixie Medel “F" Automatic Filler 


Liquid 32-spout low pressure, 
Jumbe crewner 

8W3C Double-end Superkicen 

6 DISC STAR SYRUP FILTER 
2-30" Permutit Water Filters 
12-Head Cem Mixer 

World Rotary B-N-F Automatic Labeler 
8WO2C Liquid Superkicen Washer 

6 wide Heil Automatic Washer 
250-1000 GPH CEM Saturaters 

40 spout Liquid Low Pressure Filler 

SHP P&R water cooler 

5 HP York Water Cooling System 

90 CPH Sturdy-Built Automatic Washer 
4W2C Liquid Superkieen Washer 


500 GPH Liquid Lifetime Stainiess Car- 
bonator 


1000 GPH Liquid Recirculating Stainiess 
Carbonator 





Dumore Pint 


with 


Send for Free Catalogue, Number 1251. 


IRSTENBERG 


BOTTLERS’ EQUIPMENT CO. INC. 
301-307 Powell St., Brooklyn 12, New York 
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CLASSIFIED 1$00—Single Shell Stee! Quarters CLASSIFIED 
2000-—Lee Steel Half Barreis, 1947's, 48 49s 
1$000-—-Weoden Export Cases. poper partition 
ADVERTISING empresas bares ADVERTISING 
Ermoid 8 wide Labeler , 


}—World Labeiers, qts. & pts. In operction at 
present time. Can be inspected 


$00—Gross 7 os. Brown Export Botties 
1—12 mide Sooker, qts. and pts 


GIRARD MACHINERY & EQUIPMENT COMPANY 


134 S. Second Street Reading, Pa 





NEW PARTITIONS 


All Types Direct Factory Shipments And Quotations 


Buy — Sell — Exchange | nines 20 ine Sane men wil comside 


ade line or full treme —ESSE iat AL PRODU CTS 
Y 


BOTTLES CO., INC., 5 Fulton ot 


wae... 


HELP WANTED 











HELP WANTED 


en Helpers, Practical Bottlers, Saleemen 





LIQUIDATING 
BOTTLING MACHINERY =! 


1—Liquid Washer, 8-Wide, 3-Comp. Quarts e 

1—Meyer Washer, 8-Wide, 3-Comp. Quarts . 

1—Liquid Washer, 16-Wide, Quarts, 3-Comp. 

1—Liquid Washer, 16-Wide, Pints, 4-Comp. 

5—World and O & J Rotary Simplex Labelers 

4—Liquid and O & J Rotary Duplex Labelers. 

6—World and Ermold Semi-Automatic 

Lobelers. 

1—Infilco 12” dia. Filter with 12" Hydro- 

ST dorco Purifier, prac. new. 


FOR SALE PERRY EQUIPMENT coup 


1419 WN. 6th Street hile., 22, Penne 


1.000 gallon 








WORK WANTED 


Situations — Salesmen, Bottlers, Foremen, Helpers 


WORK WANTEI 





SALESMEN 


A tleeding menufecturer of paperboard six-bottie 
corriers is desirous of leceting two men who are 
ecquainted with the bottlers in two specific terri- 
tories; one comprising Upper New York State, Penn- 
sylvanie West Virginia and Virginia; the other 
comprising North Caroline, South Carolina, Georgia 
and Florida 
Will consider full-time basis with liberal drawing 
eccount and expenses or a commission orrangement 
on a pert-time basis 
PHILADELPHIA MACHINERY COMPANY State your qualifications fully in first letter 
3034 N. BOUDINOT ST. PHILA, PA BOX 624, <¢ o NATIONAL BOTTLERS' GAZETTE 
Phone: RE 9.1589 9 East 35th Street New York 16, N.Y 
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tang every time... with 





ln the manufacture of candy, beverages, jellies 
or any of the other food products using citric 
acid you Il receive uniform results at all times 
with Pfizer Citric Acid Anhydrous 

Since Citric Acid Anhydrous contains no 
water of crystallization, it does not ‘dry out 
even after months of storage. Nor does it ab 
sorb water. As a result the ac idity remains con 
stant, assuring you of “The Same Tang Every 
Time’ in your products 

In addition, freight costs are lower because 
you save 8'/2 pounds in shipping weight for 
every 100 pounds of Citric Acid U.S.P. you for 
merly used. Citric Acid Anhydrous also enables 
you to cut handling and storage costs 

For more information, write for folder F-201 
Or for data relating to your specific problems, 


write our Technical Service Department 


CHAS. PFIZER & CO., INC. 
630 Flushing Ave, Brooklyn 6 N.Y 


425 North Michigan Ave, Chicago } 


) 
605 Third St., Son Francisco 7, Calif 


Vanufacturing Chemists for Over 100 Years 


PETER 





MINERAL 
SALTS 


» \ SOLUTION 


FTE & JENKS 


JACKSON, MICHIGAN 
Flauer Specialists Since 1384 





